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This represents actual cash saved for a canner by 
Canco’s Home Economics Section. 

They advised against a certain container the can- 
ner intended to use and which they knew consumers 
would not like. Instead, they recommended a new 
can design which has since proved a best seller. 
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Here is a consumer asking for a certain canner’s 
pack by name. She likes the label recipes on that 
particular brand. 

The canner wisely has his recipes Canco Kitchen 
tested before he puts them on his labels. He also 
always obtains our advice on his proposed new packs. 


WAYS 


Your pack, possibly, is being discussed in this 
school class. 
one of 23,000—is 
using class material prepared by our Home Eco- 
nomics Section on canned foods. 

In addition to this material, 300,000 high school 
teachers, 27 million students, and uncounted num- 
bers 


The Home Economics teacher- 


of doctors, newspaper editors, housewives, 


hospital dietitians, grocers, and even government 
food agencies receive the educational literature. 


This is one of the 10 million children who eat school 
lunches. For her school cafeteria, we prepare recipes 
which include canned foods. 

For her visual education program, there are Amer- 
ican Can Company motion pictures. 

And for her mother and father, our Home Eco- 
nomics Section has produced and distributed nearly 
2 million recipe booklets. All this activity is aimed at 
one goal: furthering the use of food in cans! 


AMERICAN CAN COMPANY 


230 PARK AVENUE, NEW YORK 17, NEW YORK 


NO OTHER CONTAINER PROTECTS LIKE THE CAN 
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Even The Farmers Want It! & 


Farmers know a good bean when 
they grow it. That's why they want 
N. K. & Co.’s Round Pod Kidney 
Wax. It has been selected under 
tough northern conditions for a big 
plant, hardiness and heavy yield - 
and for well shaped pods. 


Buy it now for 1947 or book for 1948. 


Northrup, King & Co. 
Seed Growers Since 1884 
Minneapolis 13, Minnesota 
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By Jingo! Did you see 
this month's Continental ad ? 


It’s another in the current series of Continental ads stress- 
ing the increasing variety of the products we make. We’re 
a big clan . . . growing bigger all the time. So remember, 
when you want the best in quality, and the best in service 
too . . . look to Continental. 
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EDITORIALS 


/—~ REETINGS—Was there ever a Christmas pres- 
ent that equalled that first Christmas present 
when the angels sang: “Glory to God in the 

Highest and peace on earth to men of good will.” 


In our resplendent times, and in this most blessed 
of all countries, it may be hard to picture the dark- 
ness and misery, yea, the almost universal slavery 
which existed in the world when the angels spoke those 
words on the first Christmas morning, but we have 
lived to realize what a tremendous “present” that 
proved to be to all mankind. 


Therefore, our first season’s greetings should be 
“Glory to God,” and afterwards we can rejoice in 
the peace which He has vouchsafed to us as a nation, 
with the hope, and the good wishes, that such peace 
may descend upon all the nations of the earth, with 
an end to the wars and strifes now afflicting so many. 
But the conditions were: “to men of good will,” and 
if that but existed universally there would be no wars, 
needless to say. 

May peace and happiness abide with you, and yours, 
throurh all the year, and for years to come. This is 
our season’s greeting to our big family of readers, now 
more numerous than ever before, and from our hearts. 


PROSPERITY— Prosperity is so widespread 
throu “hout the country, and seemingly in all lines of 
indus vy, that some appear to worry about it, worry- 
ing t! ‘mselves about what might happen if and when 
it br’ ks. Well, at least during this festive season 
can’t hey put these dolorous thoughts out of their 
mind; and enjoy the blessings so evident all about 
them, ind in their own homes and business? Store 
up a -oodly amount of this hopefulness now as an 
antid: e against the “viewers with alarm,” whom we 
must lways have with us. Get in step with happi- 
hess . least during this Christmas season. Pros- 
berity is here for all business and most certainly in 
the c: ned foods business, and if the canners and the 
hand. of canned foods act rightly, that prosperity 
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will continue for many years. It is in our hands and 
if managed rightly there is no reason to expect that 
its end will ever come. Of course, it will, as all things 
mundane do, but don’t be a party to its introduction; 
keep it off until that day when it is impossible to 
withhold it longer, and that day may be longer com- 
ing than any of you can estimate. Take care of the 
consumers of your canned foods, and they will take 
care of all that you can produce for years to come. 
What prettier picture could anyone ask for? 

Look how the people are consuming foods. Here is 
a report just in from the Department of Agriculture. 
Read: 


“USDA Food Deliveries Total 962 Million Pounds 
in October—Deliveries of farm products by the U. S. 
Department of Agriculture to cash-paying foreign 
claimants, UNRRA, and U. 8S. Government agencies 
totaled 962 million pounds in October. Deliveries in 
September totaled 1,268 million pounds. 

“Farm products delivered to foreign claimants (ex- 
cluding UNRRA) totaled 410 million pounds in Octo- 
ber. Deliveries by commodities, in pounds, were as 
follows: Grains and cereal products, 305 million; dairy 
products, 80 million; poultry products, 11 million; fats 
and oils, 8 million; livestock and meat products, 4 mil- 
lion; and fruits and vegetables, 2 million. Relatively 
small quantities of baled cotton and canned fish also 
were shipped. 


“Deliveries to UNRRA totaled 211 million pounds. 
Commodity totals, in pounds, were as follows: Grain 
and cereal products, 149 million; livestock and meat 
products, 42 million; special commodities, 9 million; 
dairy products, 6 million; fats and oils, 4 million; and 
fruit and vegetable products, 1 million. 

“Transfers to Government agencies and to Govern- 
ment-sponsored programs totaled 341 million pounds. 
Transfers of commodities, in pounds, included: Grain 
and cereal products, 330 million; cotton, 5 million; 
dairy products, 3 million; fruit and vegetable products, 
2 million; and livestock and meat products, 1- million.” 
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YEAR-END REVIEWS AND 1947 FORECASTS— 
by Watson Rogers, President, National Food Brokers 
Association—“The return of competitive selling in 
food and grocery products finds the industry prepared 
for 1947. Most of the industry has planned well and 
carefully to meet the problems still facing the food 
trades in their efforts to achieve a normal operating 
basis. 

“The emphasis is shifting from all-out production 
to the quality improvement and product diversifica- 
tion programs so much in evidence in the pre-war 
years. The supply position is excellent for the new 
year with the exception of a few lines such as sugar, 
fats and oils, soaps, and rice, which undoubtedly will 
not reach a normal supply-demand level in 1947. 

“Designed to meet the changed shopping habits of 
Mrs. Consumer resulting from the pronounced self- 
service trend, improved food product packaging will 
use ‘eye-appeal’ in much greater degree. Also set for 
1947 is the introduction of many new food specialties, 
long ready for marketing but delayed by supply and 
package shortages in 1946. 

“Food manufacturers, preparing plans for the 
resumption of competitive marketing, are again look- 
ing to distribution improvements. Many such market- 
ing plans include the sale of their products through 
food brokers to wholesale grocers, chains, and super 
market distributors. Most food brokers, prepared for 
the intensified selling tempo, have strengthened their 
sales organizations to function effectively as regional 
sales representatives, affording their clients better 
selling facilities and service than direct branch offices 
provide at an economy the latter can not equal. In 
industry’s 1947 distribution planning, the food broker 
assumes greater dominance than in pre-war years 
when food sales through brokerage channels annually 
ran into the billions of dollars.” 


LAND VALUES ARE THE BAROMETER OF 
PROSPERITY—Farm real estate values continued to 
rise during the 4 months ended Nov. 1, 1946, with an 
increase for the country as a whole of 3 per cent. ‘his 
increase brings the U. S. index (1912-14 equals 100) 
to 152, a rise of 14 per cent from November 1:45, 
This level is 83 per cent above the 1935-39 average and 
about one-tenth below the 1920 inflationary peak, says 
U.S.D.A. 


Preliminary data indicate that a further increase in 
the already high volume of voluntary sales has taken 
place since last March. A significant proportion of the 
voluntary transfers continue to be resales (that is, 
properties acquired within the preceeding 2 years). 
Profits from resales have decreased materially, par- 
ticularly in the Great Plains area, where-such profits 
in the third quarter averaged only 15 per cent as com- 
pared with 35 per cent during 1945. Reduced profits 
are in small part due to a shortening in the length of 
time these tracts have been held. 


Purchases of farms entirely for cash has continued 
to represent almost three-fifths of all voluntary trans- 
fers during the year ended Nov. 1, as indicated by 
data from selected counties. In each of the last 3 years 
more than one-half of all recorded voluntary sales 
have been made with no mortgage filed against the 
land bought and-most of these have been entirely 
for cash. 


A steady increase of the inflationary pressures due 
to continuing high levels of current farm incomes and 
further accumulations of funds available for land pur- 
chase appear to be the principal reasons for the con- 
tinued increase in farm land prices and the higher 
volume of sales. An abundance of credit available 
at low rates of interest, has also stimulated the buy- 
ing of farms at high prices. 


FROZEN CANNED ORANGE 
JUICE 


The opening of a modern new plant 

oe in the heart of the Southern California 

: ve Orange empire by Birtcher Bros. and 

ie Dorr., Inc., to produce fresh frozen 

po aaa orange juice was recently announced by 
company public relations officials. 


The plant, situated at Glendora, 
thirty miles east of Los Angeles, is 
managed by Ed. Dorr, who is also presi- 
dent and who has long experience in 
merchandising and selling. He has 
gathered around him men who have 
me spent years in the California orange 


groves and are interested in developing 
orange culture for new markets. 


The ripe oranges are picked fresh, 
sorted thoroughly washed and cleaned, 
the juice extracted and immediately 
vacuum packed in a can designed by the 
American Can Co. Rushed to the 
freezer in the can, it is frozen, stored 
in the large modern refrigerated ware- 
house and is ready for marketing. Mr. 
Dorr stated that the juice can be main- 
tained in a perfect state of preservation 
indefinitely under these conditions. 


nothing but the properties with which it 
was endowed by nature. It is not boiled 


or even partially cooked, no suyar or 
other preservative is added and 7 thing 
is taken away. 

The process involves a new method. 

The plant contains a testing :bora- 
tory and a testing kitchen where  xperi- 
ments are conducted from time ©» time 
on the various phases of juice } ocess- 
ing. 

Continuous vitamin content ai i bac- 
teria count tests taken at the pla: ‘ have 
proved that the vitamin count is ‘9 per 
cent of the maximum in the « iginal 
fruit and the bacteria count is ater 
aly below normal standards. 

The fresh frozen orange juice contains Howard T. Burge, Los Angeles ‘rozen 
Food brokers, have been appoir 
clusive national sales agents. 
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NEW YORK CANNERS ANNUAL MEETING 


Discuss cost accounting—Pricing policies—The future of Frozen Foods— 
E. E. Burns succeeds H. E. Apple, Jr. to presidency 


Canners, Freezers, Machinery and 
Supplymen, Brokers, Grocers and others 
too numerous to mention converged at 
Buffalo, December 12th and 13th, from 
points far and wide. This meeting has 
been often dubbed a minature National 
Convention. That title seemed most 
appropriate again this year. New York 
Canners were dissappointed in Peas and 
Tomatoes this past season yet they came 
to this meeting in good spirits. We sus- 
pect that fruits might have had some- 
thing to do with that. There was con- 
siderable discussion about the coming 
“Bust” but the general opinion was 
that most ’46 packs would move into dis- 
tribution in an orderly manner at good 
prices and that “quality” would see them 
through ’47 and ’48 and thereafter. 


The program included many good 
speakers who discussed the processing 
business in general. It was marked by 
a complete absence of government speak- 
ers and technical and scientific discus- 
sion, although Mr. George Rountree’s 
paper on “Uniform Cost Accounting” 
might have been classified as technical. 
President Herb Apple did a magnificent 
job as chairman. The program was 
presented in grand style and the timing 
was excellent, leaving a maximum 
amount for private business discussion, 
ete. 


DEMAND CONTINUES 


New York for many years has been 
one of the Nation’s important canning 
States, Fred A. Stare, President of the 
National Canners Association and an 
officia! of Stokely Foods, Inc., told mem- 
bers. “New York for many years has 
been 1 leader in the American canning 
indus‘ ry,” he said, “a State whose 186 
plant- can and glass-pack around 144 
differ nt kinds of processed foods each 


year. There are few States in the 
. . 
Unio) whose canned food production is 
as di: rsified or whose canning industry 


contr utes as much to the wealth and 
incon. of its citizens, he said. 

“C: ined foods, along with many other 
prodi ts have, for the past five years, 
enjoy | a period of strong demand,” 
Mr. are reminded. 

Th. strong demand, he said, “is evi- 
dence by the fact that for the five 
years mmediately preceding the war the 
avera o pack of canned fruits and vege- 
tables was only about 255,000,000 cases, 
while eliable statistics indicate that the 
1946 ack of canned fruits and vege- 
tables vill exceed 500,000,000 cases, and 
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judging from the rapidity with which 
most canned foods are moving into con- 
sumer channels, the carryovers from this 
year’s production will not be very large”. 


One of the principal reasons for the 
growing demand for canned foods, Mr. 
Stare stated, is increased consumér con- 
sciousness with respect to the high nutri- 
tional values of canned foods. He said 
the average consumer today is a more 
intelligent and satisfied buyer of canned 
foods due to the various consumer edu- 
cation programs which have been under- 
taken by the National Canners Associa- 
tion with the assistance of schools, insti- 
tutions, clubs, and other organizations. 


UNIFORM COST ACCOUNTING 


Colonel George V. Rountree, well 
known to the Canning Industry as senior 
partner of a Chicago firm of Public 
Accountants and more recently as head 
of the Processed Fruit & Vegetable Sec- 
tion, OPA, next addressed the assembly. 
“The primary purpose of accounting is 
to provide information to management 
as an aid in arriving at sound business 
decisions. Good management and good 
accounting go hand in hand,” he said. 
“The food processing business has grown 
up, but continued growth will require 
improved processes, methods, and tech- 
niques in the fields of research, produc- 
tion, sales, finance, and accounting.” 
Studies by OPA revealed a serious lack 
of cost, profit, and statistical information 
in many areas. 


Colonel Rountree warned the canners 
that conditions during the ensuing five 
years are likely to be less favorable than 
during the war years, and accordingly, 
better controls will be required. He said, 
“while the top executive need not per- 
sonally grind out the figures, he should 
at least have a nodding acquaintance 
with the accounting department and re- 
quire it to furnish dependable reports 
tailored to suit his needs, as a basis for 
making business decisions.” 


The speaker pointed out that while 
each business is different in some re- 
spects, uniform procedures may be fol- 
lowed for dealing with transactions of a 
similar nature, by canners of the same 
or related products, thus affording a 
basis for comparative sales, costs, and 
operating results for plants, commodi- 
ties, size and grades. Lack of such 
information could be a disservice to 
others. He emphasized that the progress 
of each company is dependent, in con- 
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siderable measure, on the progress of 
the entire industry. 


MAJOR PROBLEMS IN THE 
FROZEN FOODS INDUSTRY 


L. S. Martin, Secretary of the National 
Association of Frozen Food Packers, 
held his audience in rapt attention. If 
we are not mistaken, this is the first time 
freezing, per se, has been discussed at 
a Canners Convention. The fact that 
Mr. Martin’s remarks were directed to 
Freezers gives ample evidence of the in- 
roads made by that method of processing 
not only in New York State but in the 
Country as a whole. His address was 
timely and most important so that rather 
than brief it in this issue, we are hold- 
ing it for next week so that we can 
give you the complete talk. You will 
profit by its reading, so be sure not 
to miss it. 


PURCHASING POWER HIGH 


Consumer purchasing power is at the 
highest level on record, Carlos Camp- 
bell, Secretary of the National Canners 
Association, declared. “Not only is con- 
sumer purchasing power at the highest 
level in the history of the Nation, but 
employment and wages are likewise the 
highest on record. The take-home pay 
in manufacturing industries today is 
around $45 a week. In June, 1920, the 
highest point reached after World War 
I, it was only $27.18,” he emphasized. 


“Canned food production and canned 
food consumption are both at their peak,” 
Mr. Campbell stated. He pointed out 
that every man, woman, and child in the 
United States will eat about 100 cans of 
fruits and vegetables during 1946—and 
that in addition, 18 million cases of 
canned fish and sea food products, from 
60 to 75 million cases of canned meats, 
and 75 million cases of canned milk also 
will find their way into consumptive 
channels. 


“Consumption of canned food increases 
with the ability of the consumer to buy 
and decreases when the consumer pur- 
chasing power declines. It is significant 
to note that the average wage earner 
can purchase more canned foods for his 
money today than he could after World 
War I,” Mr. Campbell stated. 

In discussing the problems caused by 
World War I and World War II and 
the resulting conditions, Mr. Campbell 
said, “The popularity of canned foods 
seems to be promoted by wars because 
acceptance and consumption of them has 
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increased after each war since the Napo- 
leonic era. 


“It is also important to note that the 
consumption of canned foods follows 
pretty closely the level of employment 
assuming, of course, that prices are not 
out of line with other foods that may 
be purchased by consumers. Employ- 
ment at the present time is about 50 per 
cent above normal. It is estimated that 
58 million people are gainfully employed, 
which is the largest employment on rec- 
ord, exceeding even the high point dur- 
ing the war. 


“The similarity of the two periods 
(World War I and World War II) in 
advancing price levels, stock market re- 
actions, social unrest, and strikes, are 
as a matter of fact, of second importance, 
as they are only a reflection of varying 
individual evaluation of things to come,” 
Mr. Campbell stated. “Labor, realizing 
that its bargaining power is at the peak 
when prices are rising and demand for 
goods is high, is constantly endeavoring 
to increase wages and attempting to en- 
force its demands through strikes or 
threats of strikes. Thus, it is obvious 
that labor groups think the prospects for 
expanded production are very favorable 
and that there will be ample profits from 
volume production to be sold at high 
prices out of which higher wages can 
be paid. 

“Business men, on the other hand, 
are conservative since they are fearful 
that high cost inventories may have to 
be liquidated on a declining market. 
They remember that those were the rocks 
on which many businesses crashed fol- 
lowing World War I. The real problem 
appears, therefore, to be one of predict- 
ing the probable duration of the high 
level production and continued heavy 
demand,” Mr. Campbell pointed out. 


BOOM AND BUST??? 


Little danger of an economic “boom 
and bust” reaction was seen by Clarence 
Francis, chairman of the board of the 
General Foods Corporation. ‘ 


“All the ingredients of a prolonged 
period of prosperity, despite temporary 
recessions, are present in the economic 
picture,” Francis said. “In order to 
come together they need only the awak- 
ening of a more realistic understanding 
between management and labor—a na- 
tional determination to get to work. And 
that, I firmly believe, is in the making.” 

As elements of probable prosperity, 
Francis listed: An increase in the na- 
tional population of seven million over 
the prewar total; a doubled national in- 
come which, he said, “may easily reach” 
$160 billion in 1947; and a _ potential 
two billion new customers in the world 
market “if the have-not peoples of the 
earth can be provided with the tools 
with which to earn higher living stan- 
dards. 


“We are in a boom, but we need have 
no bust if we keep our heads—and use 
them,” Francis declared. “True, prices 


in many lines are close to the point 
where they may get beyond the con- 
sumer’s reach. True, business activity 
may slip for a time. True, a new wave 
of strikes could cripple production once 
more. But the purchasing power is still 
there. And it can be sustained if labor 
and management forget their quarrel 
about future profits and make a sound 
bargain on the basis of actual produc- 
tion. 

“We’ve heard much of the opposition 
of class again class in America—the 
farm class, the labor class, the capitalist 
class, and so forth. But I think we must, 
and will, realize that there are no classes 
when we all unite—as we did during 
the war—on a common objective. We 
need tolerance not only among individ- 
uals, races, and religions, but among 
groups also. We are all consumers and 
we are all people. So let’s forget our 
differences and get back to work.” 


Salutes Canning Industry 


Francis hailed the canning industry as 
“one of the nation’s outstanding ex- 
amples of free enterprise. 


“As a matter of fact, I sometimes 
wonder why anybody wants to be in the 
canning business,” he said. “It’s risky. 
It’s a ‘blue chip’ game subject to every 
manner of hazard—unexpected short- 
ages and equally unexpected surpluses 
depending on wind and weather and the 
unpredictable changes of economic 
climate which take place in the nation 
and in the world. 


“Just now we have good reason to 
suppose that a decline in farm prices 
may be in the offing. This will make 
life hazardous both for the farmer and 
the canner. They must agree on a price 
12 to 18 months before their joint prod- 
uct reaches the consumer. And the con- 
sumer may decide, in the meantime, that 
the price was too high. 


“In the face of such problems, weak- 
hearted men might withdraw from the 
game. But I’ve noticed that you’ve been 
in business quite a while—and that 
you’re planning to stay there. This 
means that you are determined to main- 
tain the vital continuity of your rela- 
tionship with farmers, on the one hand, 
and distributors on the other and that 
you recognize your obligation to the 
people whose livelihood depends on your 
leadership. 


Pricing Policies Important 


Pricing policies will be of the utmost 
importance to the industry, Francis pre- 
dicted. Even though national industrial 
production and consumption remain at 
high levels, farm prices may ease off and 
inventories of canned foods may develop, 
he said. “We are returning to an era 
of competition in which the law of sup- 
ply and demand will again prevail and 
in which the consumer will again be 
‘boss’,” he declared. “The profit system 
is more than that, to be sure, but the 
processor makes the values and it is 
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upon the values it gives that every in 
dustry will be judged.” 


The speaker pointed out that high 
quality canned foods are produced at 
wider profit margins because more s<ill 
and investment is required. He ured 
the canners to plan their 1947 pack on 
a selective basis, choosing crops for 
which the best-known market exists. He 
also observed that “no management can 
safely say that it has explored fully all 
the cost-cutting gains available through 
more efficient equipment; better mate- 
rials handling; better plant layout; im- 
proved maintenance; better scheduling 
and control; work simplification, and all 
other modern management methods. 

“Less evident, but no less important, 
is the task of inducing productive atti- 
tudes in employees,” he said. “This 
doesn’t come about by accident. It comes 
about through attention to the physical 
details which affect safety, health, and 
comfort —‘working condition,’ if you 
please. But that’s not all. There is the 
subtler psychological process of showing 
consideration of the employee as an in- 
dividual and a human being with rights, 
hopes, and interests of his own. 


Urges Management Teamwork 


“But teamwork begins at the top. 
There is something invincible about a 
good, capable management team putting 
all of its energy into wise buying, strong 
selling, and efficient production. We can 
view the prospect of a declining farm 


_market in two ways. An alarmist might 


cry, ‘Run for your lives boys—the dam 
is breaking!’ But if I know the spirit 
of the New York State canners, you 
will say instead, ‘Let’s get our shovels 
and get to work—we’ve got a fight on 
our hands!’ For that is the true spirit 
of American enterprise.” 


THE INDUSTRY IN NEW 
YORK STATE 


At the annual business meeting on 
Friday, Committee Chairmen presented 
their reports and officers and directors 
were elected. Secretary Nash’s report 
deserves special mention. The con plete 
report would be too volumnious an per- 
haps not interesting to out of state 
Canners. The conclusion howeve’ not 
only sums up the situation in New York 
State but applies to many States a» well: 


“In closing, I would like to rev w in 
brief the past season of 1946. Vhen 
spring approached, after mont s of 
planning and preparation, we appr: \ched 
the packing season fearful of the ower 
which nature holds in her hands Our 
industry, so closely allied with the *row- 
ers of our State, depends on th suc- 
cess of the crops. The year 19/4 was 
no exception, although the volu:.¢ of 
our pack was well above the la two 
years. Planting season was fave ed in 
most cases by excellent weather, « tend- 
ing over a period of weeks, follo\. d by 
sunshine and sufficient moisture i Pro 


(Please turn to page 10) 
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CALIFORNIA CANNERS 
HOLD ANNUAL SAMPLE CUTTING 


Plant and fieldmen turn out with executives for annual affair—250 samples 
judged—Technologists Report on Research Studies 


The eighteenth annual vegetable sam- 
ple cutting of the Canners League of 
California was held at the Fairmont 
Hotel, San Francisco, December 10, and 
proved a highly successful event from 
the standpoints of attendance and re- 
sults. The smoothness with which the 
judging went off, as well as the educa: 
tional program which followed, reflected 
past experience and the careful planning 
of the committees in charge. 

The display of samples was made in 
the Gold Ball Room, where there are 
good lighting facilities, with the luncheon 
and educational program in the adjoin- 
ing Red Room. Practically the entire 
membership interested in the canning 
of vegetables was represented, many with 
plant and field men, in addition to execu- 
tives. 

Almost 250 samples of asparagus, 
spinach, tomatoes and tomato juice were 
cut and judged, with tomato juice dis- 
pensed freely to all who wished an appe- 
tizer. The cutting represented an ac- 
curate cross-section of the year’s pack 
and those in attendance were anxiaus 
to learn how it fared in quality with 
the packs of recent years, mindful of 
labor disturbances at times and of the 
record-breaking output of some items. 
While but three vegetables were rep- 
resented at the cutting, the packs of 
these in their various forms amounted to 
— 40,000,000 cases in the season just 
clos 


QUALITY PRAISED 

P esident L. E. Neel presided at the 
lun .eon gathering and introduced offic- 
ers nd a few guests. “Cy” Smith, of 
the J. S. Department of Agriculture, 
Wa. ington, D. C., made a short talk, 
adv ing that he was here to feel the 
pul: of the industry, now that controls 
hav been removed and free economy has 
full sway. He said he was calling on 
som of those responsible for breaking 
all cords for production and wished 
tog . their opinions on what the future 
hold forth. He lauded the quality of 
the .nned pack and suggested that this 
will © even more important in the future 
tha: in the past. 


COMMITTEES REPORT 


TC ATOES—R. F. Williams, of Stokely 
Foo: , Inc. reported on tomatoes for the 
Com: ittee which also included Joseph 
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Felice, J. R. Braden and W. J. Withers. 
He said that the chief objection seemed 
to be to Solid Pack, some of which was 
somewhat off in color. Extra Standards 
stood up very well, he said, with many 
Standards too good for the grade. 


TOMATO JUICE—The committee on to- 
mato juice was made up of Chairman 
Elton S. Shaw, Sunny Slope Farms, San 
Jose; C. B. Weston, A. D. Schwaner and 
B. E. Lesley. Chairman Shaw comment- 
ed on the fact that samples had been 
divided into early pack and late pack 
and that judging had been on the basis 
of color, flavor, defects and vitamin con- 
tent. The housewife, he said, looks for 
flavor and samples rated high in this 
respect ,only five out of 30 being classed 
as poor. The early pack made the best 
showing. Most samples were of good 
color, with early pack scoring highest. 
In vitamin content, early pack led late 
pack, but the margin was relatively 
small. Very few defects were in evi- 
dence, two out of 30 samples showing 
traces of seed particles. 


ASPARAGUS—W. D. Hooper, United 
States Products Corporation, San Jose, 
reported for the asparagus committee 
which also included Vincent A. Davi, D. 
H. Stanbridge, William Ten Eyck. This 
committee decided that the 1946 pack 
was a better one than that of the pre- 
ceding year, but that there was room 
for improvement. 


SPINACH—Spinach was judged by a 
committee made up of W. D. Cary, chair- 
man, Tri-Valley Packing Association, 
Modesto; D. B. Wood, Corydon Jones 
and Tom Birschall. Chairman Cary 
said that on the whole the pack was 
a better one than that of 1945, espe- 
cially in color. In some instances, work- 
manship was not up to that of last year, 
a few weeds and stems having been de- 
tected in the samples. 


CONSUMER PREFERENCE 
STUDIES 

The first speaker of the afternoon 
was Dr. E. M. Mrak, of the Division 
of Food Technology, University of Cali- 
fornia, who outlined the new philosophy 
and approach being developed with 
respect to consumer preference for 
foods. The study of food acceptability 
by consumers was described as being a 
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comparatively new one arising from the 
war effort, with but few experts. When 
complaints began to roll in about food 
from men overseas, army officers realized 
that something was wrong and a com- 
mittee was appointed to study the sub- 
ject, with emphasis on keeping qualities, 
nutrition, functional acceptability and 
food preferences. 

Dr. Mrak said that it was found that 
the keeping qualities of foods were 
searcely as stable as had been thought 
in the past, with even canned foods 
changing with time under varying con- 
ditions of storage. Dried foods were apt 
to turn dark, affecting appetites, and 
some of the canned foods, such as bread 
and dried milk, changed noticeably, as 
did jams and jellies. In many cases, 
soldiers and sailors complained about the 
size of containers, pointing out that some 
individual sizes were too large, causing 
them to tire of the product. Regional 
preferences are quite marked in the 
United States and a product that meets 
with favor in New England may not 
prove acceptable in the Far West. The 
New Englander wants his canned beans 
prepared with molasses, while the West- 
erner may demand a dash of chili. 

The study of food preferences launched 
by the army has been expanded to in- 
clude the general public, said Mr. Mrak, 
and should greatly interest canners. He 
asked if it might not be well to increase 
the time of cook for cling peaches, or of 
cutting them into quarters instead of 
halves. In tomato juice some consumers 
took to color and others to flavor. Food 
packers are more and more taking the 
place of home canners, so consumer 
preferences must be studied to aid in 
the expansion of the market for their 
products. 


RAW PRODUCTS WORK 

Dr. J. E. Knott, of the Truck Crops 
Division of the University of California 
at Davis, spoke on some phases of the 
research work being carried on there. 
He said that with proper fertilizers the 
growth and color of spinach can be regu- 
lated, but that other elements, such as 
rainfall, have to be taken into consider- 
ation. Work is going ahead on develop- 
ing spinach resistant to mildew. Some 
good results are being had with tomato 
breeding work, with both early and late 


(Please turn to page 10) 
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FREIGHT RATES UP 20% 


The Interstate Commerce Commission 
on December 5, 1946, authorized rail and 
water common carriers to increase their 
freight rates and charges on January 1, 
1947. The increase on canned food prod- 
ucts, n.o.s.—Group 680, is 20 per cent, 
subject to a maximum of 13 cents per 
100 pounds. 


The rail carriers’ original proposal was 
for a general increase of 25 per cent, 
but with numerous specific exceptions as 
to which either lesser percentage or max- 
imum amounts were proposed. In its 
interim decision, June 20, 1946, after 
an emergency hearing, the Commission 
in substance, but with important excep- 
tions and additions, permitted the restor- 
ation of the increases authorized early 
in 1942, later suspended. The interim 
increases became effective July 1, 1946, 
but are superseded by the authorizations 
made on December 5. 


FILING TIME EXTENDED FOR 
SWEETPOTATO STANDARDS 


The U. S. Department of Agriculture 
has extended the time in which written 
data, views, or arguments may be filed 
in connection with proposed standards 
for grades of canned sweet potatoes to 
January 2, 1947. 


Written data, views or arguments 
should be filed in quadruplicate with the 
Hearing Clerk, Office of the Solicitor, 
Room 0308, South Building, U. S. De- 
partment of Agriculture, Washington 25, 
D. C., not later than 5:30 P.M., EST, 
January 2, 1947. 


CITRUS CROP ESTIMATE LOWER 

Lakeland, Fla., Dec. 12—Abnormally 
heavy droppage of oranges and grape- 
fruit during November was the main 
factor which prompted a 1,500,000-box 
reduction in the U. S. Department of 
Agriculture crop estimate for Florida 
citrus this month, it was reported at 
the Bureau of Agricultural Economics 
offices in Orlando. 


While the reduction of 500,000 boxes 
each in the early-midseason orange esti- 
mate, the Valencia orange estimate and 
in the seeded grapefruit estimate was 
not large in relation to the size of the 
total crop, some industry representa- 
tives pointed out that the loss of fruit 
might be significant if the heavy drop- 
page continued throughout the season. 

There was no generally accepted ex- 
planation of the heavy fall of fruit, 
which in many groves had the ground 
around the trees liberally sprinkled with 
oranges and grapefruit. Some thought 
the winds which accompanied the Octo- 
ber hurricane threat might have loosened 
fruit; others blamed the unseasonably 
hot weather, which has speeded maturity 
while retarding the external coloring of 
the fruit; and still others said they 
thought many trees had produced such 
a heavy crop of fruit that they could 
not sustain all of it. 
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NEW YORK CANNERS 61ST 
ANNUAL MEETING 


(Continued from page 8) 

duce good crops. This took its toll how- 
ever in the bunching of particular crops 
which more than taxed the capacity of 
processing plants. Disease took its toll 
also, as evidenced by the disastrous to- 
mato blight in some sections. Labor con- 
ditions and materials were also a handi- 
cap to all processors. However, in spite 
of these difficulties, the volume of pro- 
duction was well above the levels of 1944 
and 1945. The volume of pack on the 
four major vegetables plus tomato juice, 
cherries and berries on which the office 
issues individual pack statistics exceeded 
9.7 million cases as of 24/2’s. Last year 
these items totaled 7.7 millions while in 
1944 they totaled 8.2. million cases as of 
24/2’s. The fruit crop in 1945 was ex- 
tremely light while in 1946 a fair crop 
was reported. Canned apple and apple- 
sauce production this year may exceed 
our former records. Cold pack and quick 
frozen fruits and vegetables should ex- 
ceed last year’s figures due to the fruit 
situation. Cabbage is excellent in N. Y. 
State this year and the production of 
quality sauerkraut would be extremely 
high were it not for the lack of con- 
tainers and labor. Minor vegetable items 
should also show an increase over 1945. 
In total, our 1946 pack should be in the 
neighborhood of 20,000,000 cases as of 
24/2’s. 

“The past year has also seen the end 
of most of the government controls over 
the industry which prevailed during the 
war period. Ceiling prices, priorities, 
official set-asides, etc. have been abol- 
ished. The industry can now lend its 
efforts toward a peace time economy, but 
still hampered in production by a scarcity 
of vital supplies. The container situa- 
tion is very critical; labels are in dras- 
tically short supply; coal surpluses have 
disappeared with this situation accen- 
tuated by the recent soft coal strike; 
sugar is scarce; efficient labor is not 
available; vital replacement machinery 
and parts are difficult to obtain; and on 
and on. The situation relative to produc- 
tion is as critical now, if not more so, 
than during the war. This is a real 
problem. 


“Efforts toward a peace-time economy 
are also being watched carefully from 
the raw material and consumer points 
of view. Leading trade magazines are 
pointing sharply to the efforts to main- 
tain agricultural prices in the face of 
a consumer resistance to rising prices 
and a demand for quality merchandise. 
This ‘situation, in the face of increased 
costs of the processor on labor, contain- 
ers, and all items of overhead with a 
forecast of decreases in volume produc- 
tion, calls for careful planning on the 
part of the industry. It also calls for 
caution and not panic; reason without 
fear; efficiency, watchfulness and a 
finger on the pulse of the changing con- 
ditions. Let us not be blind to the facts 
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which surround us but let us meet the 
year with all the ingenuity which is ours, 
built on years of experience.” 
THE ELECTION 

President: E. E. Burns, Alton Can- 
ning Company, Alton. 

Vice-President: G. E. Finch, Edgeit- 
Burnham Company, Newark. 

Treasurer: W. R. Frey, W. N. Clark 
Clark Company, Rochester, 


NEW DIRECTORS 
Henry Page, Producers Canners Coop., 
North Collins. 
K. M. Jugison, Fruit Belt Preserving 
Company, East Williamson. 
E. J. Heher, Birds Eye-Snider Divi- 
sion, General Foods Corp., Rochester. 


CALIFORNIA CANNERS HOLD 
ANNUAL SAMPLE CUTTING 


(Continued from page 9) 


varieties receiving attention, since one 
of the needs of the industry is for a 
longer season. Attention is also being 
given the direct seeding of tomatoes, in- 
stead of transplanting, a plan that might 
work out well in some localities. 


INSECT CONTROL 


Dr. E. O. Essig, head of the Division 
of Entomology and Parasitology of the 
College of Agriculture, University of 
California, gave a summary on the con- 
trol of insect pests in connection with 
the work being conducted on _ spinach 
and tomatoes. Only in recent years has 
there been marked aphid infestation of 
spinach and this year two men from the 
University spent full time in the fields 
during the season. They spent their 
time looking for infested spots and ad- 
vising growers what action to take. To 
make the work really effective, the co- 
operation of growers and buyers for 
canners is necessary. Nicotine for dust- 
ing was scarce last year and is still 
searce, but Dr. Essig said other mate- 
rials are proving of value, so that a 
better job of pest control can be done 
next year. 

The University has aided in tomato 
infestation control work for the past 
ten years, said Dr. Essig, and is c«rry- 
ing on many experiments with ne: in- 
secticides. He urged closer co-opera- 
tion from growers, expressing the «pin- 
ion that one-third of the dusting lone 
was unjustified. Some growers —.ade 
use of D.D.T. last season and foud it 
did good work. Other materials ave 
made an appearance and experi: ents 
made on small tracts last season w | be 
extended to larger areas in 1947. 


TOMATO STANDARDS 


Following the luncheon meeting and 
reports a meeting on tomato stan ards 
was held for members interested i the 
canning of tomatoes. Represent ives 
of most of the firms attending the s: ple 
cutting attended this meeting, since ost 
of the firms canning spinach and «par- 
agus also handle tomatoes, 
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“GOING TOWN” 


Applying direct pressure in their sales efforts—Now offering home deli- 
very — Quality must be maintained—By BETTER PROFITS 


Another day I never expected to live 
to see and did, dawned _ yesterday. 
Promptly at ten-thirty A.M. a smiling, 
buxom, matronly lady rang the front 
door bell and before my wife could stop 
me, I aske her inside. Soon we were 
both (my wife and I) listening intently 
as she extolled the virtues of the new 
“Frozen Food Home Delivery Service” 
sponsored by one of our leading depart- 
ment stores. The booklet and pamphlet 
she left were well gotten up, they cer- 
tainly set forth in glowing terms the 
virtues of this service. Oddly enough, 
the headline on the largest piece of sales 
literature reads: “More time for better 
living”’. 

Twenty-five fruits, tree ripened or 
fresh from the vine, twenty-four vege- 
tables, garden fresh were attractively 
presented, priced and all. Then an array 
of meats, pastries, prepared foods, fish 
and sea foods, ice cream, poultry, and 
last but not least, frozen pet foods. Of 
course, we found bulk coffee in a couple 
of good brands listed, and realize that 
some day this weekly home service may 
be enlarged to include the “lowly” canned 
fruit and vegetable we used to feel came 
first in the hearts of housewives looking 
for economical, easily prepared meals. 
Just now, however, frozen food is the 
thing, according to the pleasant can- 
vasser and the literature she gladly left 
with us. 


CANNING IN STEP 


far be it from me to treat the mat- 
ter lightly. The world does move and 
we will move with it or be left lonely 
an’! alone by the flickering fireside, gnaw- 
ine our nails to the quick, longing for 
th good old days when life was a little 
le’. complicated. Here and now I admit 
th overwhelming advent of frozen foods, 
sp -ialties, delicacies, and what have you, 
ar feel the canning industry has done 
we in keeping in step as far as it has 
in dapting manufacturing operations to 
in ude freezing wherever it has been 
po sible and seemed wise to do so. 


BE CAUTIOUS 


rtunately, the investment required 


fo freezing various items is not too 
bu iensome. Often the use of such 
m: hinery extends the profitable period 
of | ictory operation. At first glance it 
lo s; as if the canner embracing the 
op -rtunity for freezing a certain part 
of jis output has done a smart thing 
an in many instances he probably has 
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and will be well ahead of the game 
in profits yearly. As usual, however, a 
loud note of warning must be sounded. 
Because you are equipped to freeze vege- 
tables is no sign the product when served 
on the housewive’s table will cause her 
family to go into ecstacies of gustatory 
delight. On the contrary, more than 
one item in frozen foods and vegetables 
will be permanently barred from thou- 
sands of tables because the freezer 
simply processed any old product of- 
fered, depended on the demand existing 
to sweep his product into the channel 
of profitable manufacture. 


QUALITY ESSENTIAL 
Quality of the raw material for freez- 
ing will be even more important in the 
field than it is today as far as canned 


foods are concerned. Soon consumers will 


learn that certain brands, selling for 
more or less than some others, suit their 
tastes and pocketbooks best but as yet 
they expect all frozen foods to be tops 
in quality. When they are not, they are 
disappointed and voice their resentment, 
in fact they even condemn all frozen 


foods because the quality of some is not 
up to standard. 


Buyers of frozen foods for private 
label must become more discriminating. 
Freezers must take a leaf from the pro- 
duction book of quality canners. Proper 
strains of seed for the growing of foods 
for freezing must be selected. The whole 
industry must be brought onto a quality 
plane of production or else the position 
of frozen foods on the menus of the 
country will recede from the present 
high point of interest. 


Now is the time to view with alarm; 
now is the time to adopt quality stan- 
dards for frozen foods and maintain 
them rigidly, else the beautiful pros- 
pect we have before us for the increase 
in profitable sales of preserved foods 
will be sadly dimmed. Ask any disil- 
lusioned housewife who has tried these 
new specialties in frozen foods and 
found them not to her liking. 


Your total sales and profits will in- 
crease from canning and freezing as well, 
only as you adopt high quality standards 
and maintain them. 


THE DUTIES OF THE FIELDMAN 


by Tom SAUCER 


The farmer and the fieldman are tied 
together by mutual interests. The job 
of growing crops of uniformly high 
quality, so that good food will be avail- 
able to housewives everywhere, belongs to 
the farmer. A friendly fieldman, how- 
ever, can give timely suggestions and 
assistance to the farmer to help make 
his yields, quality and profits dependable 
year after year. This teamwork means 
a stable market for the farmer and a 
dependable supply of food products for 
the processor. Take the case of late 
potato blight on tomatoes. Last year’s 
cool, wet season was most unusual, but 
“it can happen” again. Fieldmen are 
now urging all tomato growers to take 
out insurance in the form of spraying 
materials and facilities. Although it 
had not been necessary to spray toma- 
toes prior to this disease epidemic, it has 
become profitable to use the newly devel- 
oped materials for early blight, late 
tomato blight and anthracnose. 

Research and review of recent devel- 
opments make it possible for good field- 
men to give the farmer the benefit of 
the best information available. The 
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testing of varieties, development of local- 
ly adapted strains, fertilizer practices, 
disease and insect control are back of 
good fieldman service. His company, 
also, is responsible for seed selection, 
seed treatment, and the production and 
delivery of plants. 


Prompt dissemination and careful in- 
terpretation of research information is 
urgently needed. Much of his informa- 
tion should come from the publicly sup- 
ported experiment stations but a keen 
observer keeps an eye open for develop- 
ments and problems on each farm. Also, 
meetings of fieldmen, research and ex- 
tension specialists and farmers do much 
to stimulate progress in the industry 
and keep research directed to pressing 
and practical needs. 


Regular visits by fieldmen before and 
during the growing season enables them 
to follow the developments of crops 
closely, reporting to the company and 
giving assistance to the farmers. This 
makes a good working relationship be- 
tween the company and the growers and 
helps to make profits for both. In other 
words, a well-trained fieldman helps to 
take the gamble out of food growing and 
preparation for processing. 
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GRAMS INTEREST 


GEORGIA CANNERS ELECT 
ED HOLMES 


Ed Holmes of the Holmes Canning 
Company, Saundersville, elected 
President of the Georgia Canners Asso- 
ciation at the annual meeting held last 
month. Other officers elected were J. J. 
Edwards, Besco Products Co., Zebulon, 
First Vice-President; B. P. Greene, 
Ploeger-Abbott Co., Waynesboro, Second 
Vice-President; and Robert Burns, 
Chamber of Commerce, Griffin, Secre- 
tary-Treasurer. 


LANDRETH BUYS CANNERY 

Charles H. Landreth, vice-president of 
D. Landreth Seed Company of Philadel- 
phia, has purchased the Penn’s Manor 
Canning Company of Bristol, Pennsyl- 
vania, from the Supplee-Biddle Company 
of Philadelphia. The canning firm has 
recently packed only tomato puree but 
the new owner will include other prod- 
ucts. The Cannery is located on the 
Seed Company farm at Bristol but is 
not now connected with the Landreth 
Company as it was for many years pre- 
vious to the Supplee-Biddle ownership. 
Others in the organization will be Mr. 
Landreth’s brother, Burnet Landreth, 
3rd., Arch E. Ennis, formerly manager 
of the cannery, and Charles T. Hormby. 


NEW CANNING FIRM 


Tillie’s Pantry, Inc., 608 Cherry St., 
Kansas City, Mo., has been incorporated 
to do business as a meat and general 
food canning concern with authorized 
capital stock of $50,000, by Thekla C. 
Morris, Virgil L. Guthrey and John C. 
Pohlmann. 


HOWARD GRIFFIN MOVES 

Howard J. Griffin, handler of Huntley 
canning equipment and Jay Bee ham- 
mermills, has changed his address and 
is now located at Bala-Cynwyd, Phila- 
delphia, P. O. Box 141; phone Kenwood 
9166. Mr. Griffin has a wide acquaint- 
ance with the industry in the east, both 
as a result of his sales representation 
and of his excellent work with the Gov- 
ernment during the war. 


TURNER HEADS ASS’N. 

Fletcher Turner of The Fletcher M. 
Turner Co., has been elected president 
of the Cleveland Food Brokers’ Asso- 
ciation for 1947. Other officers named 
by the Cleveland association follow: 
Morris H. Straus, M. H. Straus Co., 
vice-president; Lloyd Riegler, Charles A. 
Riegler & Co., secretary; Arthur Jones, 
Arthur M. Jones Co., treasurer; Joseph 
Michaels, Housum-Kline Co., director. 
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H. A. EGGERSS ELECTED PRESI- 
DENT OF CONTINENTAL 
CAN COMPANY 


The board of directors of Continental 
Can Company, Inc., Dec. 11 elected Hans 
A. Eggerss to the presidency of the 
company. Carle C. Cozway, who has 
heretofore been acting both as chairman 
of the board of directors and as presi- 
dent, will remain chairman of the board 
and chief executive officer of the com- 
pany. 


H. A EGGERSS 


Mr. Eggerss joined the Continental 
onganization in December 1942, when 
that company acquired The Container 
Company of Van Wert, Ohio, of which 
Mr. Eggerss had been president. Shortly 
after joining Continental as head of its 
Paper Container Division, Mr. Eggerss 
was elected a vice-president of the com- 
pany and since February, 1946, has been 
its executive vice-president. 


HEADS DETROIT BROKERS 


Russell D. Zoll of the Russell D. Zoll 
Co., has been elected president of the 
Detroit Food Brokers’ Association for 
1946. Frank Holman, of Gurwin & Hol- 
man Co. was elected vice-president, and 
H. J. DeCrick, of H. J. DeCrick Co., 
secretary-treasurer. 


POULTRY PROCESSOR 


Edward P. McCann, Little Rock, Ark., 
with Joseph F. and Rosemary Sillivan, 
both of Chicago, has incorporated Heat 
’N Eat, Ine., to process chickens and 
turkeys at a plant in Rogers, Ark. 
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MAINE CANNERS RE-ELECT 
OFFICERS 


All officers were re-elected at the an- 
nual meeting of the Maine Canners (\s- 
sociation held at Portland last week, 
These included Karl K. Soule, Monmouth 
Canning Co., Portland, President; E. R. 
Elwell, Burnham & Morrill Co., Portland, 
Vice-President; and F. Webster Browne, 
H. C. Baxter & Bro., Brunswick, Secre- 
tary-Treasurer. 


ENTERS BROKERAGE FIELD 

Howard T. Posner, district sales repre- 
sentative for Libby, McNeill & Libby 
for the past 11 years, has joined the R. 
G. Lafaye Co., New Orleans food 
brokers. Coincidentally, the Lafaye Co. 
announced that John T. Conniff, formerly 
of its New Orleans office, has assumed 
the management of the company’s 
branch at Mobile, Ala. 


DRURY APPOINTED 

Alden M. Drury, an official of the Cali- 
fornia Fruit Growers Exchange, has 
been appointed general manager suc- 
ceeding W. Graham Killough, according 
to an announcement made by the direc- 
tors of the Texas Citrus Exchange, 
Weslaco. 


BRAUNEIS HEADS MINNESOTA 
CANNERS 


Joseph Brauneis, Fairbault Canning 
Co., Minneapolis, was elected President 
of the Minnesota Canners Association 
at the recent annual meeting. A. J. 
Bornholdt, Fairmont Canning Co., Fair- 
mont, was elected Vice-President; and 
Robert Wilson, Faribault Canning Co., 
Minneapolis, was elected temporary sec- 
retary and treasurer. 


QM OFFICE MOVES 

The Baltimore QM purchasing office, 
formerly located at 222 East Redwood 
Street, is now located on the eighth ‘loor 
of the Standard Oil Building, Baltimore 
3, Maryland. The telephone number is 
Mulberry 2288. The QM office advises 
that it is still desperately in nee: of 
canned corn, tomatoes, and snap b«:ns, 
and Richard P. Byrne, in charge, is s°ek- 
ing quotations. 


VISITING FLORIDA 
Harry P. Stokely, of Stokely & Co., 
Charlotte, N. C., and Stokely & on, 
Norfolk, is visiting canner princip: : in 
Florida and will be away for th. re- 
mainder of the month. 


IOWA-NEBRASKA OFFICE’ 5 

Officers elected at the recent me. ing 
of the Iowa-Nebraska Canners Ass cia- 
tion were Floyd Asher, Clarksville /an- 
ning Company, Clarksville, Iowa, -esl- 
dent; Carl Kouba, Iowa Canning ©, 
Vinton, Vice-President; and Roy ©. ard, 
Audubon Canning Co., Audubon, wa, 
Secretary-Treasurer. 
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CRCO-AYARS FILLERS 


Hi-Speed Plunger Type 


FOR FILLING LIGHT AND HEAVY 
TOMATO PRODUCTS, PUMPKIN, 
SOUPS, BABY FOOD, CHOPPED 
VEGETABLES WITH 20% MOIS- 
TURE CONTENT, SEMI-LIQUIDS, 
DOG FOOD AND OTHER PRODUCTS 


Designed for high-speed operation, delivering 200 


or more cans per minute . . . smooth in operation 
. accurate fill . . . no waste . . . no mashing 
of product. 


Ease of adjustment is another outstanding feature 
of CRCO-Ayars Plunger Fillers. One hand-wheel 
adjusts the fill and another hand-wheel, located un- 


cer the table, adjusts for cans of varying heights. 


In general use throughout the food processing industry, the widespread pre- 
ference for CRCO-Ayars Fillers is shown by the fact that 80% of the canned 
tomatoes, peas and beans produced in the United States is filled by CRCO- 


Ayars Machines. 


AVARS MACHINE 


ee SUBSIDIARY OF CHISHOLM-RYDER COMPANY, INCORPORATED 


SALEM, NEW JERSEY 
PILLER S| FOR 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Canned Foods On the Menus Of Practically 
Every Family—Help Hold Prices Down, As 
They Have A Tendency To Go Too High— 
Leave Sordid Business For the Time and 
May You Have A Very Merry Christmas 


WAITING—Holiday buying can always 
be counted upon to interfere with the 
sale of canned foods from first hands, 
but while the prices now placed on most 
canned foods at retail are higher than 
the average consumer thinks reasonable, 
there has been continued jobber buying, 
as retail stocks have been depleted as 
they always are during the holidays. 
The industry has come to realize that it 
can hurt consumer demand by too high 
prices, for there is no denying the fact 
that people now say very readily they 
won’t buy when they think the price is 
high. The blame for this does not lie 
at the canner’s door, although some of 
his prices have seemed too high, but 
mainly at the second and third hands 
after the goods have passed from the 
canner. 


Of course prices on canned foods must 
be higher than they used to be but go 
out into the retail market and note the 
prices at which goods now are priced, 
and note at the same time that they are 
not moving off the shelves as rapidly as 
usual. This has probably been the most 
lavish spending Christmas season ever 
recorded, but it has been largely for 
other items than foods. Furs and jewelry 
“are priced at figures which cause old- 
timers to rub their eyes, but in spite 
of this they are selling, and selling down 
to the last item. There seems to be no 
bottom to the public purse, except when 
it comes to foods, and then they get 
very particular, and do not hesitate to 
holler “robber”. The retailer does not 
like that, but he is getting used to it 
and it does not move him. 


Retail holiday buying this season has 
been at an all time high, the great- 
est retail demand on record, and the 
stocks are being cleaned down. Naturally 
this week has seen but little first-hand 
selling of canned foods to the jobbers 
or wholesalers; but the retailers are 
moving their stocks and will soon have 
to come back into the market for re- 
placements. If the “little housewives” 
put up any amount of “home-canned 
foods” this summer and fall, it does not 
seem to have made any impression on 
the wholesale markets. 


Now that hard-winter is setting in big 
appetites will be in vogue, and that 
means that the annual assault on canned 
foods stocks will begin in earnest. 
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LOOKING AHEAD—This week and next 
we can expect the wholesale market on 
canned foods to be quiet, but that by no 
means weakness. Demands from the 
retailers continued right up to Christmas, 
to replenish stocks which they had 
thought were sufficient to carry over the 
year’s end. They have not been stock- 
ing up, in view of the desire to show 
low inventories to the “boss,” but they 
are taking any goods that seem reason- 
ably priced, for delivery after the turn 
of the year. And they will probably 
find that the heavy holiday demands, 
over the retail counters, have exhausted 
stocks, and those reputed heavy ware- 
house holdings will quickly disappear. 
Public demand for all manner of things 
seems inexhaustible. They have the 
money; they feel the want if not the 
need, and they are indulging them- 
selves, and so retail buying is setting 
an all time record. 


All of which promises well for the 
new year, and we doubt if the nearness 
of the annual Conventions will affect 
the canned foods market and demands. 
Of course, the time spent by most of 
the canned foods brokers, the first week, 
followed the next week by the absence 
of the canners at the meetings will 
affect the normal trend of trading, but 
for that very reason it is expected that 
deals at the Convention will be many 
and large. The fact that the brokers 
are ending their meetings just about 
as the canners arrive will not affect that 
outcome. Arrangements are now being 
made, and the deals will be all “cooked” 
by the time the canners meet. That may 
make for a more enjoyable convention, 
i.e., more time for enjoyment with no 
distractions from market operations. 


All hands are in a happy frame of 
mind, and while they will undoubtedly 
see the necessity of taking part in the 
business discussions of the meeting, they 
will not let business interfere too much 
with pleasure. Atlantic City is known 
as the Playground of the world; the an- 
nual convention is the play time of the 
canners, who cannot get off to Atlantic 
City during the summer since they are 
busy in their food plants. And with the 
money and the opportunity all hands can 
be counted upon to do plenty of playing 
this year. They deserve it, for they have 
done a magnificent work in providing the 
immense supply of fine foods this past 
season. 

But for the time being let business 
worries—if there be any?—go by the 
board, and enjoy a real Christmas holi- 
day. It is well to get away from the 
hum drum of everyday business, and 
there is no better place than Atlantic 
City for that change of scenery. It will 
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year. 


come shortly after the turn of the new 
year. Do you realize how near the An- 
nual Convention really is? 

May your Christmas be merry and 
your New Year filled with all that your 
fondest hopes have ever dreamed; may 
all happiness happen to suit you—and 
the whole family. 


NEW YORK MARKET 


Trading Quiet—Efforts To Support Citrus— 
Labor, Strikes and Increasing Wage Demands 
Worrying the Market—Tomato Prices Re- 
sist Efforts At Deflation—New Packed 
Texas Tomatoes 


By “New York Stater” 


New York, December 20, 1946. 


THE SITUATION—The tempo of trading 
has continued on a restricted basis dur- 
ing the week, chief development being 
a general withdrawal of offerings by 
Florida citrus canners, after the market 
had moved into new low ground for the 
Growers, shippers, and canners 
are endeavoring to work out some sta- 
bilization program to halt the steady 
downward slide. In other divisions of 
the market, distributors are showing a 
general tendency to stand pat on present 
inventories, except in the by-no-means- 
infrequent cases where continued resale 
offerings are being made _ to lighten 
stocks before year-end inventory tuking. 


THE OUTLOOK—Wholesalers and «hains 
are still somewhat disturbed over the 
labor outlook and the effect of po’ ential 
strikes upon business during the first 
half of the coming year. The ~ecent 
settlement of the coal miners’ st) ke, it 
is realized, is little more than a truce. 
Too, distributors are apprehensi\ over 
the renewed wage demands o CIO 
unions and possible resumption of rious 
labor disturbances in key indus’ ies if 
the demands are not granted. ll of 
this, naturally enough, will slow pace 


of trade buying of canned food until 

the situation clarifies. 
TOMATOES—Southern packers a’ quot- 

ing the market for standard 3; un- 


changed at $2.25 to $2.35, f.o.  can- 


nery, and seemingly are undistu ed by 
reports of offerings at lower le «ls by 
midwestern canners, and in resa__ trad- 
ing. It is expected, however, ‘ it the 
market will liven up with the  1rn of 
the year, with a definite tradin basis 
established for the supplies which 
southern packers are generally | edited 
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A RULE-OF- 
THAT WENT SCIENTIFIC 


TENDEROMETER—THE TENDERNESS TESTER 


To get an idea of the tenderness of peas, beans, etc., old-timers would 
chew a few, or pinch them... a highly inaccurate method for today, 
when your product—and price—depend on KNOWING, not guessing! 
The Tenderometer is the old rule-o'-thumb brought up to date. 
. Operation is entirely automatic; the machine even cleans itself be- 
tween tests. The operator makes but one hand movement, and the 
relative tenderness-reading stands before him on the big illuminated 
dial. With the Tenderometer, you KNOW what you're buying, cooking, 
and labeling—and that’s a great help in getting the best quality 
and prices! 
Write for FREE Catalog describing most complete 


line of machinery for processing tomatoes, corn, 
peas, beans, fruits, many other products. 


[food \\ifachinery [orporation 


SPRAGUE-SELLS DIVISION © Hoopeston, Illinois 


a 
WILL YOU BE CHECKMATED BY THE 
| INFERIOR COLOR AND FLAVOR 
: OF YOUR CANNED PEA PACK? 
il 
st 
It 
: “al Ultimately it will be your problem to bring your pack of canned 
: . peas above competition as to color and flavor. Let STA-GREEN 
. Process meet this problem by bringing out and retaining that rich deep natural green of fresh 
“ peas. The flavor will be improved with a tender garden freshness. 
’ You may apply STA-GREEN Process to your present canning lines with small conversion ex- 
pense. A limited number of licenses are now being granted. 
“ Write for details Now. 
d- 

) 
| | (RODUCT ADVANCEMENT CORPORATION 
i BENTON HARBOR, MICHIGAN {NATURAL COLOR & FLAVOR P 
TRACE MARK 
ed 
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with carrying over for sale in 1947. 
Meanwhile, Texas canners this week 
were offering new pack tomatoes in a 
limited way at $1.50 for standard 2s 
and $1.75 for extra standards, f.o.b. can- 
neries. 


BEANS—Packers in the Tri-States are 
generally through with this late run, and 
apparently were little disturbed by the 
increasing stringency in the can supply 
situation. There was little interest 
shown in offerings of beans this week. 


PEAS—With canner deliveries taking 
care of distributors’ immediate and ex- 
pected nearby needs, little new demand 
has developed here during the week. 
Canners, however, are generally showing 
fairly firm price views, although offer- 
ings at resale in many instances are 
still being made under first-hand quo- 
tations. 


coRN—Distributors are concentrating 
on the handling of deliveries from the 
new pack, and inquiry for further sup- 
plies is not active. The market is ex- 
pected to remain in quiet position until 
after the turn of the year. Meanwhile, 
the market position continues to be dis- 
turbed by reported fairly substantial 
offerings of both fancy and standard 
corn at resale. 


CITRUS — Florida canners_ generally 
withdrew all offerings early in the week, 
and efforts are now under way to sta- 
bilize the raw fruit market, which in 
turn would affect the price basis for 
the canned product. Prior to the with- 
drawal, prices had gone to extremely low 
levels, both on juices and segments. Re- 
ports from Texas note a sharp falling off 
in juice canning, due to the sharp price 
break, which carried the market down 
around 80 cents per dozen for grape- 
fruit juice. On segments, Texas can- 
ners are quoting the market at $2.00 
per dozen on fancy, with buyers’ bids 
about 25 cents under this figure. 


WEST COAST FRUITS—Canners are not 
offering fruit in any volume, and the 
market has been at a virtual standstill 
during the week. Traders here are of 


the belief that packers are holding on 
to their supplies, waiting for the resale 
market to run its course, and that fairly 
substantial canner offerings will develop 
after the turn of the year. However, it 
is conceded that some fairly strong ele- 
ments are present, including a reported 
good export inquiry, increasing domestic 
consumption as the sugar shortage con- 
tinues, and canners’ willingness to hold 
on to stocks as a first step toward recon- 
stituting normal trade reserves. The 
pack and price outlook for 1947, of 
course, is still indefinite, but there is 
nothing on the horizon at the moment 
to indicate that canned fruits at 1946 
pack costs may not be good property 
next year. 


SALMON—The trade generally is still 
coasting upon its deliveries of salmon 
which were made by some of the larger 
packers on the basis of previously-pre- 
vailing OPA ceilings, and meanwhile 


To Canners and Food 
Processors 


Now available to canners and food pro- 
cessors. A complete sales organization con- 
sisting of 7 salesmen making personal calls 
on all Wholesale Food Buyers located in the 
New England States. This department will 
be under the personal direction of Franklin 
C. Bodwell who has for over 20 years been 
associated with California’s largest packer of 
Canned Fruits and Vegetables. 

This advertisement is addressed to packers 
not now represented in the New England 
Market also packers who found it necessary 
to discontinue their brokerage connections 
during the war. You will find us listed in the 
N. F. B. A. Brokers listing at Atlantic City. 
Will be located at Senator Hotel. Write 
Boston Office for appointment. 


ASSOCIATED BROKERS 
of NEW ENGLAND 
131 State St, Boston 9, Mass, 


offerings at levels substantially over this 
basis are not attracting buying inte: est, 


SHRIMP—While canners have not 
changed their prices, and continue to 
offer only in a limited way, trade de. 
mand for shrimp has fallen off notice- 
ably. Distributors here believe that 
much consumer favor was lost when 
shrimp prices skyrocketed a year ago, 
and are by no means sanguine on con- 
sumer acceptance of canned shrimp on 
the basis of present prices. 


OTHER SEAFOOD—There is a continued 
fair interest shown in offerings of Maine 
sardines, and the market holds in strong 
position. Buyers are not looking for 
additional tuna at the moment, and the 
market remains in quiet position, with 
packers showing continued firm price 
views. California mackerel allotments 
are being made to the trade here on the 
basis of $8 per case for 48/1s. 


CHICAGO MARKET 


Buyers Attempting To Reduce Inventories— 
Interest Lags In Resale Offerings—Citrus 
Trend Downward—High-Priced Sea Food 
Meeting Resistance—Pea Prices Holding— 
California Fruits Sparingly Offered 


By “Mid-West” 


Chicago, December 20, 1946. 


THE SITUATION—Business here con- 
tinues on the dull side. With warehouses 
overcrowded, distributors are in many 
cases requesting packers to withhold 
shipment, until further notice, in an 
effort to reduce top-heavy inventories. 
The same situation applies to the re 
tailer, although with retail sales contin- 
uing heavy it is apparent many distrib- 
utors will be looking for replacements 
shortly after the turn of the new year. 

For the first time in many years resale 
lists of substantial proportion are begin- 
ning to appear on buyers’ desks, al hough 
it would seem from prices quoted, an 
effort is being made to sell at specula- 
tive profits as there is no indica on of 
below cost offerings at the presen time. 


REMOVE 


FOREIGN SUBSTANCES 
FROM YOUR 


Yuin 
CORN 
"Berlin Chapman 
QUALITY 
SEPARATORS 


All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


are included in the 7th edition of 


“A Complete Course in Canning” 


The Canning Tre 
20S Gay Stre¢ 
Baltimore 2, 


COMPLETE INFORMATION TODAY}! 
Berlin Chapman Co., Berlin, Wis. 


Price $10.00 
order your copy now. 
CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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How ver, while many items are being 
offer d which a month or two ago would 
have been snapped up quickly, buyers 
now are showing little interest. It is 
is that the indiscriminate buying of 
the past is over and buyers will be much 
more selective during 1947. 

Or the bright side of the picture is the 
hear ening effect of the coal strike set- 
tlemc nt and apparent better labor rela- 
tions for the future. The trade feels 
that if labor difficulties could be reason- 
ably improved, the present lull would 
only be temporary as the purchasing 
power of the consumer still remains 
high. 


CITRUS PRODUCTS—Citrus juices and 
fruit continue their downward trend in 
Florida with a wide discrepancy in 
prices still apparent. One major packer 
recently offered new pack juice for Jan- 
uary delivery on the following basis: 
2’s Unsweetened Grapefruit Juice 75c, 
46 oz. $1.75; 2’s Unsweetened Blended 
Juice 75¢, 46 oz. $1.75; 2’s Unsweet- 
ened Orange Juice 72%4c, 46 oz. $1.65; 
#2 Fancy Grapefruit Sections $1.50 
with Broken at $1.40. The prices on 
Orange and Blended have been shaded by 
some sellers by as much as 10c¢ per 
dozen. However, the latter offerings 
are merchandise which has been packed 
from early variety Oranges and less 
desirable fruit. Reports from the South 
indicate only a handful of canners have 


THE 


To You 


B LTIMORE 


THE C NNING TRADE 


Compliments 


OF THE SEASON 


MAY YOUR HOLIDAY SEASON 
BE A JOYOUS ONE 


THE SINCLAIR-SCOTT CO. 
“The Original Grader House” 
MARYLAND 


begun to operate, although due to com- 
plete lack of buying interest up to the 
present time a determined effort has 
been made to book early business result- 
ing in serious price cutting. However, 
the bottom seems to have been reached 
as later variety oranges are being held 
by growers at a bottom of $1.25 per box 
which would show a decided loss to can- 
ners at today’s quotations. With this 
knowledge, some of our major distrib- 
utors are beginning to step in and buy 
which no doubt will have a stabilizing 
effect on a demoralized market. 


SEA FooDS—Earlier bookings of Salmon 
have arrived and are moving well to the 
consumer, although present offerings are 
attracting little interest which indicates 
the buyers’ resistance to present quota- 
tions. An extremely wide differential in 
prices accounts for part of the cautious 
attitude toward current offerings and 
some shading of prices—by packers 
heretofore at the top of the price range 
—has occurred. Tuna continues to ar- 
rive and is being well received despite 
present price advances. Little interest 
is being shown in canned shrimp offer- 
ings, as high prices have created a de- 
cided consumer resistance. Reports 
from Norway indicate supplies of Nor- 
wegian Sardines will be very small for 
some months to come. The recent pack 
was disappointingly small with a good 
portion allocated to countries other than 
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May your cup 
of happiness be full 


and may your pathway 
through the coming year 


be brightly lighted 
all the way 


FL H LANGSENKAMP COMPANY 
1 NDIANAPOLIS, INDIANA 


this Yuletide Season 
Bac 


the United States. Buyers are anxious 
to accumulate a supply of this popular 
item, but apparently will be unable to 
purchase any appreciable amounts for 
some time to come. 


PEAS—The movement of Peas to the 
retailer has slowed considerably here 
and jobber stocks are heavy. However, 
with canners showing no indication to 
press for new business the prices for 
lower grades have held up well which 
has been a surprise to many who felt 
that with the huge pack and the con- 
sumer resistance to standard peas, later 
price cutting would result on this grade. 
Shipments of peas have been heavy and 
canners are content to sit back and wait 
temporarily. They feel buyers will be 
back in the market shortly especially 
looking for better grades. 


CALIFORNIA FRUITS—The trade is well 
stocked with a wide variety of Cali- 
fornia fruits which are moving fairly 
well at prices higher than last year. 
While there are little or no offerings of 
fruit, either from first hands or on a 
resale basis at present, buyers who will 
need to fill in replacements shortly feel 
that further supplies will be available 
after the turn of the year. They are 
content to wait anyhow, as their main 
concern seems to center in reducing in- 
ventories. Business no doubt will con- 
tinue sluggish until this is accomplished 
to.a marked degree. 
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CALIFORNIA MARKET 


Price Raisers Missing the Orders—Will His- 
tory Repeat?—Juice Market Quiet—Tomato 
Prices Still Unsettled—Buyers Very Selec- 
tive—Smaller Pack Of Winter Spinach— 
Shipping Large Quantities Of Fruits 


By “Berkeley” 


San Francisco, December 20, 1946. 


THE MARKET—There are indications 
that some of the canners who boosted 
prices sharply after price controls were 
removed are showing signs of regret. 
Not only do they find some items still 
unsold, but distributors are advising 
them that the packs of other concerns 
are moving off much more freely than 
the items that are priced high. Those 
who kept their prices close to the OPA 
ceilings are having the satisfaction of 
seeing their brands going rapidly into 
consumption at the expense of some 
others. And canners are giving some 
thought to a recent editorial in a local 
paper that read: “Shoppers have be- 
come so accustomed to hearing of scarci- 
ties in almost every line that it may 
take some time for them to become ac- 
customed to the great quantity of canned 
goods which is about to flood the market. 
According to a survey by the Wall Street 
Journal, this year’s pack of fruits and 
vegetables almost doubles that of the 
1938-39 period. Food prices are more 
than twice as high as those of 1939, 
and if history repeats itself they will 
drop nearly half as much as now by 
next June. That was the case after 
the first world war. Someone is bound 
to lose by this condition—the packer, 
the wholesaler, or the retail merchant— 
perhaps all of them—but the housewife 
is sure to profit.” Of course, there are 
some flaws in the reasoning of the edi- 
torial, but there is also more than just 
a grain of truth in it. 


crops—The California and Federal 
Crop Reporting Service has come out 
with production forecasts covering citrus 
fruits for the season of 1946-47. The 
orange crop in this State is estimated 
at 52,100,000 boxes, against 44,180,000 
for 1945-46. The grapefruit crop is 
estimated at 3,520,000 boxes against 
3,450,000 last season, while lemons prom- 
ise a crop of 13,900,000 boxes, or slightly 
less than last season’s production. For 
the country as a whole, oranges promise 
an increase of about 20 per cent over 
the 1945-46 crop, while the increase in 
grapefruit is estimated at about 6 per 
cent. 


CITRUS JUICE—The canned citrus juice 
market in this area is very quiet, with 
the trade making purchases only for 
immediate requirements, owing to the un- 
settled price situation. Brokers repre- 
senting Florida accounts are offering 
orange juice at 85 cents for No. 2s, 
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grapefruit juice at 80 cents and blended 
juice at 85 cents. Some are quoting 
identical prices for sweetened and un- 
sweetened juice. Fancy grapefruit sec- 
tions are offered at $1.75, with broken 
at $1.65. 


TOMATOES—There is still quite a wide 
variation in prices on tomatoes and to- 
mato proucts, but this is gradually being 
lessened. The most marked differences 
seem to be in puree and paste. If there 
is any trend toward weakness it is in 
juice where competition is being had 
from citrus juices at lower prices. A 
good demand is noted for extra stan- 
dards which stand high in quality this 
season. And some canny buyers. are 
picking up selected lots of standards 
which might easily have been labeled 
extra standards. The market continues 
very selective, however, with bargain- 
ing more a feature than in recent years. 


SPINACH—The canning of winter spin- 
ach is under way in California, but the 


output does not promise to be a large © 


one. In recent years this pack has sold 
about as freely as the one made in the 
spring, and at about the same price. 
Some canners, sensing a lessened de- 
mand, planned smaller packs, and prices 
will likely be a little under those asked 
for the more favored spring product. 
Just now the trade is being felt out 
and but little business has been booked. 


FRUITS—Shipments of California and 
Northwestern fruits continue to go for- 


ward in large quantities, although here. 


and there a buyer is asking that deliv- 
eries be slowed down a little. Little 
selling is being done, but there are some 
items that move as soon as offered. 
Brands seem to mean more than ever 
before, with some of this tendency at- 
tributed to the fact that many of the 
brands in highest esteem are selling for 
less than others that are little known. 
The California canned peach industry 
is getting ready to advertise its product 
nationally to make sure that the big 
pack gets into the hands of consumers 
and not merely into the warehouses of 
wholesalers and retailers. 


FISH—The canned fish situation is 
largely without change in supplies, de- 
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We welcome all offers and inquiries 


Arthur Harris 
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11 Broadway, NEW YORK 4, N. Y. 
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mand or prices. Several items are jp 
light supply, but even where a heavy 
pack has been made the demand is such 
that offerings move off readily. It’s get. 
ting to be an old story about the near. 
failure of the sardine pack, but the sity. 
ation seems to be getting worse, rathe 
than otherwise. The catch is now les 
than half that of last year to a cor. 
responding date, the only encouraging 
feature being that a larger proportion 
of the catch is being canned than then, 
Even with this effort the pack is more 
than a million cases less. Prices are 
becoming rather more stable and most 
sales now seem to be around $6.50 for 
No. 1 talls natural and $11.50 for No.1 
ovals with tomato sauce. British Colum. 
bia reports a fall herring pack to Decem. 
ber 7th of 873,280 cases, or about 43,000 
cases less than last year’s showing. The 
salmon pack there to the end of Noven- 
ber amounted to 1,347,512 cases, or al- 
most 400,000 cases less than that of last 
season. Sockeyes and chums accounted 
for more than 1,100,000 cases of the 
total. 


GULF STATES MARKET 


Teach People To Eat Fish—And How To 
Handle It—Shrimp Receipts Jump Up— 
Other South Atlantic Ports Likewise—No 
Oyster Canners As Yet—Fresh Shippers Get 
More—Hard Crabs Increased 


By “Bayou” 


Mobile, Ala., December 20, 1946. 


TEACH THE HOUSEWIFE DIFFERENT WAYS 
TO COOK AND SERVE FISH—A fish dealer 
once remarked that if you took the fry- 
ing pan and the can opener from the 
American housewife that she would 
starve to death. 


To what extent this statement is true 
or not is an open question, bu‘ as far 
as fish is concerned not many housewives 
know any other way to serve fish on 
their table except fried, wher: is most 
varieties can be broiled, baked. stewed, 
boiled and. creamed or made to fish 
balls and salads. Of course, he pre 
paring of fish in different way is very 
important in creating an incre: -ed con- 
sumption of fish, yet the whole- ler and 
retailer that market the fish can do 
more harm towards increasing he co! 
sumption of fish and seafood f he }s 
not careful to see that only stri. ly fresh 
seafood goes out of his estal shment; 
and he is simply cutting his ov 2 throat 
if he allows spoiled or part! spoiled 
seafood to be sold from his «:tablish- 
ment. This means that the © cumuls- 
tion of old seafood will be great: . as long 
as he practices this, because |. is kill 
ing the consumption of seafe d every 
time he dumps his tainted me: *handise 
on the trade instead of into the garbage 
can, 
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Th: frozen food people no doubt had 
consicerable difficulty in building up 
their business, because in years gone 
by ab ut the only seafood that was frozen 
was what remained unsold for two or 
three weeks in their ice boxes. This 
leads to the popular belief of the house- 
wife ‘hat frozen fish was not good to 
serve, as it had a bad odor and taste. 
But with the advent of quick-freezers 
and coolers, the seafood is now frozen 
fresh, the housewife can now depend on 
the freshness of the seafood when it 
thaws out. 

The canners of food have long ago 
learned the importance of selecting only 
strictly fresh and fancy raw material 
to pack in their cans, which has*made 


rels for canning; Alabama produced 393 
barrels, including 70 barrels for can- 
ning; Mississippi produced 2,697 barrels, 
including 1,162 barrels for canning, and 
Texas produced 875 barrels. 


The canneries in Louisiana, Missis- 
sippi and Alabama operating under the 
Seafood Inspection Service of the U. S. 
Food Administration reported that 3,779 
standard cases of shrimp were canned in 
the week ending Dec. 7, 1946, which 
brought the pack for the eason to 221,- 
606 standard cases as against 105,971 
standard cases canned during the same 
period last season, and of 367,520 cases 
during the same period the previous 
season. 


Headless shrimp production from the 


HARD CRABS—There was nearly a fifty 
per cent increase in the production of 
hard crabs last week over the previous 
week in Louisiana, as 68,080 pounds were 
produced last week and 45,600 pounds 
the previous week, or a difference of 
22,480 pounds. 


A MERRY CHRISTMAS TO ALL. 


MUIRSON CHANGES 


Following the December meeting of 
the Board of Directors of the Muiron 
Label Company, the following changes in 
executive personnel were made: George 
R. Langlois, formerly General Sales 
Manager of the Company, was appointed 
Vice-President in charge of Sales, with 


000 _ oy mee — = the Agee South Atlantic States during the week headquarters in San Jose, California; 
om was as follows: Whitney J. Wright, formerly Manager 
em- opener indispensible in their homes. j ’ 


SHRIMP—Production of shrimp took a 
big hike in this section last week and 
the canneries received a great deal more 
shrimp then usual. 

There were over three times as many 
shrimp produced in this section last week 
as in the previous week, and the can- 
neries in Louisiana, Mississippi and Ala- 
bama received over five times more 
shrimp last week than in the previous 


FLORIDA — Apalachicola (Gulf area) 
33,600 Ilbs., Mayport 18,000 lbs., St. 
Augustine 33,900 lbs., Fernandina 16,700 
lbs. 


GEORGIA—St. Mary 10,100 lbs., 
wick 37,500 lbs. 


OYSTERS—No canning of oysters has 
taken place so far this season. Louisiana 
reported 5,542 barrels produced last week 


Bruns- 


of the San Jose Division, was appointed 
Vice-President with continuing jurisdic- 
tion over the San Jose Division; C. F. 
Wright, J. H. Eilers, and A. W. Brock- 
way were re-appointed Vice-Presidents 
and S. E. Riveroll, Secretary-Treasurer. 


BROWN JOINS EAGLE COMPANY 


George E. Brown, for many years an 


To k for the raw market, which was 872 more executive of Wilson and Company, has 
_ — me barrels than were produced the previous joined the John M. Eagle Company, Chi- 
‘No Louisiana produced 7,701 barrels of | week. No other area reported any cago meat canners, as manager of the 
Cet shrimp last week, including 1,819 bar- oysters. new products development department. 


RUGGED e STREAMLINED 


A Modern 
Brush 


Finisher 


e The Improved Indiana 
Brush Finisher meets all re- 


e SANITARY 


Write for Catalogue and further particulars 


MORRAL DOUBLE CORN HUSKER 
With Steel Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


The fastest and easiest adjusted 
machines manufactured 


ved, MORRAL BROTHERS, INC., Morral, Ohio 
fish quirements of packers who 

yre- The Inc xna Brush Finisher is preferred by insist on excellence of quality 

ery many p kers for finishing soups and heav- with a high volume of pro- 

ily spic Finish- duction. Completely sanitary 

clean il pacts UNGINNATI MY HAPPY HOME 
do . contact with product are corrosion resistant. Sturdy all-metal 

on- 1 all other construction meets needs of heavy duty operation. 

1S ‘ the Line of Langsenkamp Production Units Complete THE 

esh nato, Pumpkin and Other Fruit and Vegetable Products. -: 

nt; 

REPRESENTATIVES 
oat ANGSENKAMP CO. Went Coos sat device” 

iled ‘ KING SALES & ENGINEERING CO. i 

ish- in the Canning Plant” 206 First St., Cal. - 

rd . South St., INDIANAPOLIS 4, IND. | inoustmies ENG. & FOUIP. CO,  Simce 7906 | 


1412 N. W. 14th Ave., Portland, Ore. 
ong Mountain States 


BGSENKAMP 
UIPMENT 


NICHOLAS J. JANSON CO. 


Northeastern States GROCERY SPECIALTIES 
lochester, N. Y. 


Tri-States 


SEE US 
At the CONVENTION 


TOM McLAY 
P. O. Box 14, Port Deposit, Maryland 
Canada 


CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 
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WEST COAST NOTES 


COST ACCOUNTING—The Food Proces- 
sors Foundation of the College of the 
Pacific, Stockton, Calif., in cooperation 
with Wayne Mayhew & Co., of San 
Francisco, has announced that its second 
cost accounting institute will be held 
early in January. This practical train- 
ing course is designed to serve the needs 
of canneries and related industries en- 
gaged in the processing of fruits and 
vegetables and an intensive two-weeks 
program has been arranged. It is held 
that the expense involved in collecting 
cost figures is not justified unless they 
are fully analyzed, interpreted and ap- 
plied to daily problems. Only by using 
them intelligently can savings be ef- 
fected or improvements be brought about. 
Among the subjects discussed will be 
the appropriate segregation of accounts 
for cost purposes; record forms and 
office equipment; office organization for 
effective cost accounting, and payrolls 
and timekeeping. Enrollment is limited 
to the first thirty qualified persons who 
apply. 


CONVENTION—The American Farm Bu- 
reau Federation, whose 28th annual con- 
vention recently came to a close at San 
Francisco, Calif., was attended by many 
California fruit growers and members 
of canning co-operatives. Resolutions 
ranged from the support of the United 
Nations to suggestions that States in- 
crease their agricultural research cen- 
ters. One of the most lengthy and spe- 
cific resolutions concerned the farmers’ 
attitude toward organized labor. It de- 
clared that unrestrained and unregu- 
lated power in the hands of individuals 
is dangerous to democracy and freedom 
and must be curbed. Compulsory arbi- 
tration of all disputes depriving the pub- 
lic of food, fuel and utilities, or affect- 
ing public health, safety and welfare was 
proposed. 


BIG SELLING—Hunt Foods, Inc., Los 
Angeles, Calif., reports estimated net 
sales for the third quarter ended Novem- 
ber 30 at more than $25,000,000. This 
compares with net sales of $20,238,474 
for the first six months of this year, 
when earnings were $4.18 a share. The 
company has announced the change of 
the end of its fiscal year to November 30. 


SWEET LAND— Sweetacres Products, 
Inc., has been incorporated at La Habra, 
Calif., with a capital stock of $75,000, 
by F. J. Cline, Jr., of Placentia, Calif., 
and associates, to carry on a business 
in canned, fluid and frozen citrus juices 
and other fruit juices. 


DEATH—Jacob Blumlein, 76, president 
of S. & W. Fine Foods, Inc., San Fran- 
cisco, Calif., passed away December 10, 
after a long illness. A native of Ger- 
many, he came to this country as a 
youth and joined the S. & W. organiza- 
tion as general manager at the time of 
its founding in 1896. He was made pres- 
ident in 1921. Surviving is a sister, 
Mrs. Sophie Mittel. 
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JOIN NFBA 


Watson Rogers, president of the Na- 
tional Food Brokers’ Association, an- 
nounces that the following have been 
admitted to membership: Walter L. Wal- 
ker, Erie, Pa., recommended by Burn- 
side & Spencer; L. H. Sadler Mdse. 
Brokers, Pittsburgh, recommended by 
Harry M. Perrin; Lewis J. Lyon & Co., 
Chicago, recommended by Alvin H. Liv- 
ingston Co.; Frank Bryant Co., Jack- 
sonville, recommended by All State 
Brokerage Co.; W. C. Dorsett Co., 
Miami, recommended by Earl V. Wilson 
Co.; Pierce & Ternan Co., Albany, N. Y., 
recommended by Ross Davis Co.; Sol 
H. Rabinowitz, New York, recommended 
by H. C. Ehrlich Co.; The Fred H. 
Jabtz Co., Cleveland, recommended by 
Arthur M. Jones; William C. Brisbin, 
Philadelphia, recommended by A. E. 
Turner & Co. 


JEWEL’S SALES RISE 


Jewel Tea Co., Inc., this week reported 
that its retail sales for the four weeks 
ended Nov. 30 totaled $8,785,045, against 
$6,090,989 in the comparable 1945 weeks, 
an increase of 44.2 per cent. Retail 
sales for the first 48 weeks of 1946 were 
$78,964,591, an increase of 37.6 per cent 
over the $57,401,491 reported for the like 
period last year. 


BUFFALO BROKERS ELECT 

Robert T. Logan has been elected 
president of the Buffalo Food Brokers’ 
Association for 1947. Other officers 
named for the coming year are Norman 
P. Mohr, vice-president; Edgar F. Scho- 
land, secretary-treasurer; and William 
J. Reilly and Montgomery Shanks, direc- 
tors. 


HUBBERT APPOINTS JAMES 
COMPANY 


B. H. Hubbert & Sons of Baltimore, 
have announced the appointment of the 
E. G. James Co., 316 South LaSalle St., 
Chicago, as executive distributors to the 
meat industry and other food processors 
for the Hubbert line of steam jacketed 
kettles and tanks. 


MAT COMPANY OPENS 
BRANCH PLANT 


The American Mat Corporation, To- 
ledo, Ohio, which also operates plants at 
Waterville, Fremont, Whitehouse, and 
Lima, Ohio; Marysville, Michigan; and 
West Lorne, Ontario; has announced the 
opening of a new plant at Franklin, 
Massachusetts, which will be of interest 
to eastern customers since it will result 
in a reduction in freight costs and con- 
sequent lower prices as well as quicker 
delivery. The company manufactures 
all types of rubber mats including rub- 
ber link mats, tire fabric matting, wood 
link matting, and rubber roll matting 
and the like, 


THE CANNING TRADE - 


Calendar of Events 


JANUARY 8-9, 1947—Canners’ and 
Field Men’s Conferences, Michigan State 
College, East Lansing, Mich. 


JANUARY 8-10, 1947—Annual Con- 
vention, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 9-10, 1947—Canners and 
Field Men’s Conferences, Michigan State 
College, East Lansing, Mich. 


JANUARY 16-17, 1947—Annual Meet- 
ing, National Pickle Packers Association, 
Palmer House, Chicago, Ill. 


JANTWJARY 12, 1947—Annual Meeting, 
National Food Brokers Association, At- 
lantic City, N. J. 


JANUARY 19-23, 1947—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 20-24, 1947—Annual Ex- 
hibit and Meeting, Canning Machinery 
& Supplies Association, Atlantic City, 
N. J. 


JANUARY 20-23, 1947—Annual Con- 
vention, National- American Wholesale 
Grocers Association, Atlantic City, N. J. 


JANUARY 29-31, 1947—21st Indiana 
Canners and Field Men’s School, Purdue 
Agricultural Experiment Station, La- 
fayette, Ind. 


FEBRUARY 6-7, 1946—Thirty-ninth 
Annual Meeting, Ozark Canners Asso- 
ciation, Colonial Hotel, Springfield, Mo. 


FEBRUARY 10-11, 1947 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 11-13, 1947—V exetable 
Canners and Field Men’s Schoo!, Uni- 
versity of Maryland, College Par, Md. 


FEBRUARY 18-20, 1947 — Technical 
School for Pickle and Kraut P «ckers, 
Michigan State College, East I nsing, 
Mich. 


MARCH 7, 1947—Canners Le: *ue of 
California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 16-21, 1947—Annual | onven- 
tion, National Association of ‘rozen 
Food Packers, San Francisco, C ‘if. 


MARCH 31-APRIL 4, 1947. -Sixth 
Annual Convention, Frozen Foo: Insti- 
tute, Inc., Copley-Flaza Hotel,  ostom, 
Mass. 


APRIL 10-11, 1946—Spring eting, 
Tri-State Packers Association, Lod Bal- 
timore Hotel, Baltimore, Md. 
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THANK 


for the multitude of orders for 


: The new 7th edition of 


‘|| A Complete Course in Canning 


7 We knew you would like it, find it not only reliably serviceable 
but unusually interesting, too. That was a natural for the food 


7 producer—But — 


Every canner in the business ought to have acopy of this book, 
' filled as it is with tested, proven recipes for the handling and 
preservation offoods. Even for the best and most widely informed 
the book will be found helpful, worth its price many times over. 


Many heads of firms, upon seeing this new Edition, have ordered 


th 

0- extra copies for themselves. 

0. 

: We have tried totell you thatit is different to the previous editions, 

al, much better, more interestingly written, more complete in its cov- ie 
le erage of items. 


You'll cherish your copy when you get it, we are not afraid to 


3, predict. 


8; 
Price $10. postpaid 
A Publication of 
THE CANNING TRADE 
: 20 S. GAY STREET BALTIMORE 2, MARYLAND 
— 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


BAG AND BOX PILERS; Floor-to-Floor Conveyors; Vibrat- 
ing Screens for cannery waste de-watering, for root vegetable 


WATCH THIS COLUMN FOR WEEKLY SPECIALS 


BARLIANT AND COMPANY has available for i diate shi 


t the fol 


lowing used, rebuilt or new machinery and equipment. All offerings arc 


subject to prior sale at prices quoted F.O.B. shipping points. 


I—LABELER, Knapp Model S3235R, #1 & #2 cans, less motor $ 675.00 


i—LABELER, Laberite, bench Pony, used only 1 month for 
spot labeling 

3—RETORTS, 40x72, with steam operated controls, thermomet- 
ers and gauges, each 

i—FILLER, Ayars #5029 Series C, 5 pocket, for #2 cans, with 
#2 can parts. Other parts may be secured 

I1—EXHAUSTER, Anderson Barngrover, for #10 cans 

I—ROTARY EXHAUSTER, Peerless, F.M.C., 6 S.T.0.C., Ser. 
#7183, 160 cap., 7’ dia. ., belt driven 

I—EXHAUST BOX, Peerless rotary, 

I—UNSCRAMBLING TABLE, New, glass for pints to gallons, 
feeds 200 per min. Immediate delivery. Installed 

Not installed 


3—HOT TAMALES MACHINES, never used, maca on one 
side meat on other, ready made tamales come out, each... 

I—CASE SEALER & GLUER, Standard-Knapp, 12”, 18’, com- 
pression unit with motors, recond. & guar................ 

1—FLAME PEELER, National, extra new set lining 

Ii—LYE PEELER, Robbins, new piping & gears. Excellent cond. 

i—FORK TRUCK, Mobilift cap. 2000 lbs., lift 108”, 2 yrs. old, 
with one cylinder air cooled motor 

I—CIRCULAR HOIST, Curtis air crane or circular hoist, 
post, 18’ arm. Can be altered to suit purchaser's needs. 

|—STEAM HOIST, Robins, circle type 13’ post, 11’ arm, excel- 
lent cond, 

8—HOISTS, Conco Torpedo 500 cap., push-butten control, prac- 

9—HOISTS, Conco Torpedo, 1000 cap., push-button control, 
practically new, each 

i—HOIST, New, Robbins-Meyers, Model 
20’ lift, 32’ per minute. 

3—MOTORS: (1) 60 cycle, 3 phase Lincoln, with compensator, 
$450.00; (1) 60 cycle 1800 RPM, Fairbanks Morse, $180.00; 
(1) 50 HP, 220/60/3, 1740 RPM, recond 

10—WALK-IN FREEZERS, Pre-fabricated 9’x12'10"x7'6”, 
easily installed, 5144” spun glass insulation, 
and exterior, each 
— sizes available without refrigeration units, 
each 
(Units available extra) 

i—AMMONIA COMPRESSOR, York, 5x5, Ser. Y-25, 29094, 10 
HP, 10’ condenser, auto. water control. Excellent cond 

I—AMMONIA COMPRESSOR, Baker, 6 14x64, high speed, 280 
RPM, V-belt drive, 25 HP motor, double pipe condenser, 
new tubs, auto. starter, guage board, recond. & guar....... 


1000%, stationary, 
Immediate delivery 


3 HP, 
metal interior 


105.00 
285.00 


750.00 
350.00 


150.00 
185.00 


800.00 


225.00 
1,400.00 
1,325.00 
1,385.00 
1,150.00 

350.00 

575.00 

134.00 

160.00 


852.0) 


40.00 


2,300.00 


2,300.00 


1,200.00 


2,000.00 


pe hone, Wire or Write BARLIANT AND COMPANY if interested in any 
of the above items. Write for the Weekly Bulletin. 


BARLIANT AND COMPANY 


BROKERS-SALES AGENTS 


cleaning, sizing, and grading; Motor Truck Scales. Thousands 
in use. Immediate delivery. Bonded Scale Co., 11 Bellview, 
Columbus 7, Ohio. Phone Garfield 5712—University 2832 Eve. 


FIRST IS THE WORD FOR MACHINERY—FMC buys and 

sells the following items: Colloid Mills, Eppenbach, Premier, ° 
Chemi-Colloid, U. S., others; Cutters, Dicers for Relish, Kraut, 7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 
Meat, etc.; Dryers of all types, Shelf, Tray, Truck, Conveyor, 
ete.; Evaporators, Vacuum Pans, Condensers, Heat Exchangers; SPECIALIST 
Fillers, for Liquids, Semi-Liquids, Pastes, Creams, Powders, 
etc.; Kettles, Stainless, Copper, Steel, Iron, some with agitators; 
Mills and Grinders; Pulverizers and Comminuting Machines; 
Mixers, for Liquids, Pastes, Powders, etc., all capacities; Pack- EQUIPMENT FOR SALE—3 new “Lifetime” 100-yullon 
aging Equipment, Labelers, Wrappers, Cartoning Machines, ‘Stainless steel steam jacketed kettles, tested to 90 psi, con plete 
etc.; Pulpers and Juice Extractors, Bronze, Monel, Nickel and With bronze gate valve, approved safety valve, stainless inner 
Stainless; Retorts, Vertical and Horizontal; Tanks, single Shell and outer jacket, aluminum painted steel tripod type stand», can 
or Jacketed, some aigtated; Washers, Cans, Bottles, Vegetables, be shipped immediately also 4 used copper steam jackete' ket- 
ete.; Complete lot of Dehydrating Equipment. Prepare for les from 50 gallons up, stationary and tilting types; 15 .uto- 
1947 by clearing your plant of surplus equipment now. First matic and semi-automatic labeling machines, including EF: nold, 
Machinery Corp., 157 Hudson St., New York 13, N. Y. WOrth World, Liquid, National and Liquid Midget, World Im) -oved 
4-5900. and World Jr., Oslund, etc., for spot labels and round la!» |s on 
jars; one new 20-spout rotary automatic filler for all t) °s of 
juices; 3x3, 4x4, 5x5, Frick and York Ice Compressors; * Karl 
Kiefer bottle rinsers; Jumbo Model E and Adriance tary 
automatic crowners; all this equipment can be inspect« and 
shipped immediately. Chas. S. Jacobowitz Co., 3080 Ma | St. 
Buffalo 14, N. Y. Phone AMherst 2100. 


FOR SALE—3 40x60 Robins retorts #1 condition. Co 
with Tag controls. 30 Robins perforated 3 tier crates. 
tically new. J. W. Furman Cannery, Northumberland, | 


FOR SALE—New perforated 4-tier crates $25.00; ste _ ball 
bearing crate Dollies $27.50. New steel 42x72 retorts— | for 
prompt shipment. Jas. B. Keller Co., M & M Bldg., Hou on 2, 
Texas. 


FOR SALE—1 Lye Peeler; 1 Link Belt Peeling Ta 
capacity. Leon C. Bulow, Bridgeville, Del. 


In Used, Rebuilt and New Packing House 
Machinery, Equipment and Supplies 


FOR SALE—1 7’ Hume Tractor Rower, complete; used only 
one short season, as good as new; will sell at a sacrifice. 1 
#6 Sharpless Centrifuge, Serial No. 2661355, with 3 H.P., 
A. C., 60 cycle Motor; Centrifuge has not been used since being 
rebuilt and bow] block tinned; machine is in excellent condition 
and may be purchased at a very reasonable price. Adv. 46152, 
The Canning Trade. 


— 


plete 


FOR SALE—5 Robins closed retorts 40” x 60” and 40” x 72”; 
2 Capem & Pneumatic Scale Automatic Screw Cappers; Ander- 
son #2 Dicer; 24 Jacketed Kettles 20 to 500 Gal. Alum., Cop- 
per, Nickel & S.S.; 22 New Stainless Steel Tanks 100 & 200 
Gals.; Glass Lined & Copper Vac. Pans 100 & 150 Gals.; 250’-14” 
Gravity Roller Conveyor; Agitators, Fillers, Tablet Machines, 
Labelers, Grinders, etc. Machinery & Equipment Corp. (of 
N. Y.), 583 West Broadway, N. Y. 12, N. Y. 


— 


e, 80 
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} OR SALE—1 Olny Washer, good condition, price $500.00; 
1 $ nelair Seott Nested Pea Grader, sieves for peas and lima 
bee is, with feeder, good condition, price $700.00. Whiteford 
Packing Co., Whiteford, Md. 

} OR SALE—1 set No. 10 Buffalo Kraut Knives; Hand Power 
Ca-ers; Pea Cleaners; Britch for Smoke Stack; Chain Belt; 
Jelly Filler; Pickle Cutter; Bean Knife; Stencil Cutter; Label 
Cutier; hundreds of items. L. B. Talcott, Phoenix, N. Y. 

FOR SALE—One Ayars 5 Pocket Bean and Tomato Filler, 
Excellent Condition. Falls Canning Co., Reisterstown, Maryland, 
Phone 773-W-4, 


FOR SALE—New and used standard retorts, process crates, 
S/J kettles, juice extractors, pasteurizers, stencil cutters, S.S. 
tubing, No. 10 and 2 labelers, casers, box stitchers, food chop 
pers, pumps, okra cutters, Ayars Pea and Bean Fillers, Ayars 
4 sta. gallon tomato filler, clipper cleaners, two C. R. complete 
cut bean lines. Will buy or sell your surplus machinery. We 
are no further away than your telephone. Ashley Mixon, Can- 
ning Machinery Exchange, Plainview, (West) Texas. 


FOR SALE—I large size Robins Rotary Tomato Washer; 
1 Berlin Chapman Blancher; 1 Peerless Syruper, 6 valve #10 
and #10 tall cans; 2 Pulp tank & Kook More Coils. This equip- 
ment is in good condition. W. T. Onley Canning Co., Snow 
Hill, Maryland. 


FOR SALE—38 model F. Chisholm-Ryder snippers, large size, 
used one season; 6 Pregraders #4’s, brand new; 1 Pregrader 
#6 size, brand new; 1 Continuous Anderson-Barngrover Pres- 
sure Cooker and Cooler, in good condition; 1 A. K. Robins 12 
foot blancher, belt drive, in good condition; 1 Wonder 8 foot 
blancher, belt drive, just rebuilt; 1 A. K. Robins #2 improved 
automatic bean cutter, in good condition; 1 Robins #2 improved 
bean cutter like new; 1 Robins French Style Bean Slicer, guar- 
anteed good as new; 2 Five pocket Ayars Universal Bean and 
Tomato Fillers; 1 Eight pocket Ayars Syruper; Several Steam 
Engines; Several Conveyor Belts, most any size, new and used; 
1 Set brand new 100,000 lb. Fairbanks-Morse Scales, 10’ x 60’, 
for conerete deck; 1 10’ x 34’, 60,000 lb. used Fairbanks Scales, 
Print-o-matic beam; 1 set Howe Scales 40,000 lbs., 10’ x 22’ 
Platform; 2 150 Horsepower HRT Boilers; 1 40 Horsepower 
Seotch-Marine Sawmill type boiler; 1 Feed Water Steam pump; 
2 Russells’ Pea Viners or Shellers; 2 Russells’ Pea Cleaners; 2 
complete lye machines and washers for peaches, handling up 
to 5.000 eases daily; 1 Brand new spray type lye machine for 
grapefruit sections; 1 yellow peel scalder for grapefruit sec- 
tions; 1 peach grader, used, 3 sizes. All items subject to prior 
sale We specialize in building conveyor type cookers and 
cools, pea viners and cleaners, blanchers and washers, con- 
vey’ s to specifications, and general cannery items. Russell 
Cor; ration, P. O. Box 550, Plant City, Florida. 


Fi  SALE—1 Holland mechanical Two-Row Transplanter 
with ertilizer attachments. In perfect condition. Used only one 
seas». 1 New Idea Two-Row Transplanter with fertilizer at- 
tach. ents. In fair condition. D. E. Winebrenner Co., Hanover, 


WANTED — MACHINERY 


W NTED—We are in immediate need for Stainless Steel, 
Mon . Aluminum or Copper Kettles and Vacuum Pans; Re- 
tort- Filter Presses; Labeling Machines, and Packaging Equip- 
men Adv. 4662, The Canning Trade. 


W YTED—Can Labellers, Burt, Knapp or Kyler. Adv. 46122, 
The inning Trade. 


W \TED—Filler for use #10 Cream Style Corn; either 
belt motor driven; with or without cooker tank. Must be in 
g00/ orking condition. Advise age, condition, price, etc. Adv. 
4615 The Canning Trade. 
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WANTED—Used Return Tubular Boiler, 100 to 150 HP. 
must be in good condition. J. W. Welch Co., Inc., Downings, Va. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfac- 
tion guaranteed. For economical savings ship your Thermo- 
meters to: Nurnberg Thermometer Co., 124 Livingston St., 
Brooklyn, N. Y. 


FOR SALE—500 barrels Red Pepper Hulls in brine, can be 
diced; also 1,000 lbs. Cal. Wonder Pepper Seed true to name; 
300 lbs. World Beater; 200 lbs. Bullnose; 250 lbs. Ruby King. 
W. D. Ross, Clayton, Del, 


FOR SALE—1,000 thirty lb. cans of Blackberries, no sugar 
added; 5000 thirty lb. cans Strawberries 4 x 1 frozen; 18 bar- 
rels Strawberries 4 x 1; also 45,000 lbs. Strawberries in cans 
unstemmed 4x1. W. D. Ross, Clayton, Del. 


FOR SALE—Prompt shipment Romano Cheese; Baby Lima 
Beans in 100 lb. bags. On arrival in December—imported Olive 
Oil in drums, gallons, halves, quarts, eighths, sixteenths. In- 
quire: John Minervini, 406 Jefferson St., Hoboken, N. J. 


FOR SALE—Canned dried Beans, #10, #2, 15 oz.; Baby 
Lima Beans, Red Kidneys, Lima Beans and White Kidney 
Beans. Inquire: Cedarville Packing Co., Railroad Ave., Cedar- 
ville, N. J. 


WANTED —1 pound glass, White finish, carlots. Adv. 46156, 
The Canning Trade. 


FOR SALE — FACTORIES 


FOR SALE—Brand new Canning Plant with 5,000 case per 
day capacity for canning field peas. New buildings and modern 
equipment. Have own water supply, fully automatic steam 
generator, complete in every detail. Can give immediate de- 
livery. Located in the heart of the field pea section of Georgia. 
Other canning vegetables available. Plenty of labor. P. O. 
Box 217, Vienna, Ga. 


FOR SALE—Almost completely new three line bean and 
tomato plant. Ample water, warehouse space, immediate nearby 
labor supply, 1500 to 2000 cases per day. Plant now in opera- 
tion. Adv. 46153, The Canning Trade. 


. 


FOR SALE—Cannery in coastal South Carolina having 
20,000 sq. feet floor space, equipped to process leafy green vege- 
tables, string beans, tomatoes and root vegetables, such as sweet 
potatoes, beets, carrots and white potatoes. Adv. 46154, The 
Canning Trade. 


(Please turn to page 24) 


GET MORE FOR YOUR 


SURPLUS EQUIPMENT 


List it with our bureau and sell directly to the next user. 


50,000 Manufacturers Get Our Offerings Regularly. 
They need such units as 


LABELERS DICERS PEELERS 
RETORTS WASHERS KETTLES 
DRYERS STILLS MIXERS 


or what have you to sell. 


For Quicker Action and Better Price Send Full Details 
and YOUR price to 


EQUIPMENT FINDERS BUREAU 
6 HUBERT STREET, NEW YORK 13, N.Y. 


23 


=f RE 
oy 
= 
Pen. 
e 
1 
= 


FOR RENT — FACTORIES 
(Continued from page 23) 


FOR SALE—Tomato Cannery in Michigan, plenty of acreage, 
good railroad and trucking facilities, possible to add peas and 
asparagus, nine acres land. Adv. 46155, The Canning Trade. 


FOR SALE—Canning Plant in Arkansas, New leased build- 
ing. 3,000 case capacity. Plenty acreage and help. Productive 
soil, long seasons. Adv. 46157, The Canning Trade. 


HELP WANTED 


WANTED—By Midwest canner and preserver, a plant Super- 
intendent to take over extensive operation. Good monthly wage 
and percentage deal. Must not be over 40 years of age. Adv. 
46141, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—By Plant Superintendent, packer of 
Peas-Tomatoes, Kraut, all fruits, Jams, Preserves, etc., and 
knows the installation of all commodities, open for position now. 
Age 53 years young, 30 years experience. J. F. Reed, #2117 
3rd Avenue, Dallas, Texas. 


ATTRACTIVELY DESIGNED 


LITHOGRAPHING Co.INC. 
GAMSE BUILDING. BALTIMORE,MD. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


— CUTTERS—TRIMMERS—CLEANERS 


HUSKER 
. KERS—WASHERS and GRINDERS 


res cur ComPanyw 


24 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


NO SOAP 
Judge: “What! You here again! 
to see you any more.” 
Prisoner: “I told the policeman that, but he wouldn’t believe 


I told you I never wanted 


NOT HOMESICK 
Moses was in the war. At every explosion he strove for the 
rear line. His colonel talked to him about it. 
“You shouldn’t be afraid, Mose. Why, what if you do stop a 
shell. Heaven’s your home.” 
“Yassah, boss, ah knows. But ah ain’t homesick.” 


A THOUGHT 


Women’s slacks look all right at. the turn-ups, but some of 
them look rather funny round the bottom. 


IT SOMETIMES HAPPENS AT CONVENTIONS 


Our neighbor’s wife bought some household labor-saving 
article from a slick-tongued salesman the other day. When her 
husband came home she told him about it. “What is this 
device for?” he asked. “Gracious,” replied the wife, “the agent 
talked so fast I forgot to ask him.” 


DEAD SURE 
Blonde: “I’m wearing this string so I’ll remind my boy friend 
that today’s my birthday.” 
Brunette: “Why didn’t you tie it on your finger instead of 
your ankle?” 
Blonde: “Because I want to be sure he’ll see it!” 


FAMOUS SAYINGS 


“Treat ’em rough.”—Henry VIII. 

“I’m sorry I have no more lives to give for my country.”— 
Plutarch. 

“Keep your shirt on.”—Queen Elizabeth. 

“Don’t lose your head.”—Queen Mary. 

“So this is Paris.”—Helen of Troy. 

“The bigger they are the harder they fall.”—David. 

“Tt floats.””—Noah. 

“You can’t keep a good man down.’’—Jonah. 

“T’m strong for you, kid.”—Samson. 

“There is a fool born every minute.”—Barnum. 

“T don’t know where I’m going, but I’m on my wa..’— 
Columbus. 

“Keep the home fire burning.’’—Nero. 

“The First hundred years are the hardest.”—Methuselal 


YES INDEED! 

A Negro preacher asked his congregation: “What i the 
best thing in life?” 

Deacon Green arose and said it was fried chicken. hen 
he spoke glowingly for several minutes on the virtues the 
same. 

Deacon Brown then arose and said that, while Deacon ‘ een 
had a mighty good subject, he was sure that the audience \ 
agree that watermelon was the very best thing in life. He 
followed this statement by a speech which lasted some tim 

Sister Mary, in the rear of the church, slowly raised ‘ her 
feet. “Parson,” she said, “you better stop this argument | 
some nasty-minded rascal gets up and tells the truth.” 
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‘Westminster, Md. . 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. ° 
Focd Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

Un.ted Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. X. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 


Bern Chapman Company, Berlin, Wis. 

Ch. holm-Ryder Co., Niagara Falls, N. Y. 

Fe Machinery Corporation, Hoopeston, III. 

Ha: ilton Copper & Brass Works, Hamilton, Ohio 
F Langsenkamp Co., Indianapolis, Ind. 

A. Robins & Co., Inc., Baltimore, Md. 


© SNVEYORS AND CARRIERS. 
Be: » Chapman Company, Berlin, Wis. 
.olm-Ryder Co., Niagara Falls, N. Y. 
Fo Machinery Corporation, Hoopeston, IIl. 
La orte Mat & Mfg. Co., La Porte, Ind. 
A. Robins & Co., Inc., Baltimore, Md. 
Sin sir-Scott Co., Baltimore, Md. 
Sp. iways Conveyors, Inc., Buffalo, N. Y. 
Un dCo., Westminster, Md. 


© NVEYOR BELTS, Cloth, Rubber, Wire. 
Be: , Chapman Company, Berlin, Wis. 
Ch olm-Ryder Co., Niagara Falls, N. Y. 
La rte Mat & Mfg. Co., La Porte, Ind. 
A. Robins & Co., Inc., Baltimore, Md. 


© NVEYORS, Hydraulic. 

Chapman Company, Berlin, Wis. 
Ch lm-Ryder Co., Niagara Falls, N. Y. 
Sir .r-Seott Co., Baltimore, Md. 


© %KERS, Continuous, Agitating. 

Chapman Company, Berlin, Wis. 
lm-Ryder Co., Niagara Falls, N. Y. 

Foc Machinery Corporation, Hoopeston, III. 

Ha: ‘on Copper & Brass Works, Hamilton, Ohio 
A. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Chishelm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. Ml. 
Hamilton Copper & Brass Works “Jamilton, Ohio 
F. H. Langsenkamp Co., Indie..upolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisheclm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berhn Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Cco., Indianapolis, Ind. 
A. K. Robins & Co.., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chishclm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
- Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
Fe ngsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltsmore, Md. 
Sinclair Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlhn Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltrmore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins &.Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 
WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., ~~" Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corpcration, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohie 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopestor III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 
Chisholm-Ryder Co. Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corpcration, Hoopeston, III. 

Langsenkamp Co., Indianapolis, Ind. 
A. K. Rebins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mtg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry. 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, Ill. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Car, Co., New York City 
Crown Can Co., Baltimore, Md. 


INSURANCE, Canners. 
Canners’ Exchang+, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md 
R. J. Kittredge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven 
Cornel: Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 

Fei Woodrutf & Sons, Inc., Milford, Conr 
S. D. Woodruff & Sons, Inc., Orange, Conn 


SEEDS, PEA AND BEAN. 

Associated Seed Growers, Inc., New Have: 
Corneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, la. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idah 
F. H. Woodruff & Sons, Inc., Milford, Con. 
S. D. Woodruff & Sons, Inc., Orange, Conr 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Hav: 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons. Inc., Milford, Con: 
S. D. Woodruff & Sons, Inc., Orange, Con: 


SEED TREATMENT. 


Northrup, King & Co., Minn 
U. S. Rubber Co., New York City 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y 


December 2° 1946 
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For Your Cannery Needs 


ROBINS BEAN CUTTER 
(Automatic Feed) 


Ayars 9 Pocket Tomato & Bean Filler 


Baltimore 2, Maryland 


Established 1855 


CcRCO Write for copy of our No. 700 Catalogue 
BEAN PRE-GRADER 


@ te 


MD. 


THE “ANNING TRADE - December 23, 1946 


Greetings! 


Looking backward over pears of 
progress, we are naturally grateful 
to those whose patronage and good 
will habe enabled us to prosper and 
grow. We are determined to merit a 
continuance of your favors. 


May this Holiday Season be a 
jopous one for you and yours and the 
New Year be one of unprecedented 


Happiness. 


Green Pea Hulling 


Established 1880 2 Incorporated 1924 


KEWAUNEE WISCONSIN 


HIT 

4, 

146 


1856— 


Sincere wishes to our friends of the trade 
for 
A Very Happy Christmas 
and 


A Prosperous New Year 


Associated Seed Growers, Inc. 


New Haven 2, Connecticut 


Sales Branches: 
Atlanta 2 Cambridge, N.Y. Indianapolis 4 Los Angeles 21 Memphis 2 
Milford, Conn. Oakland 7 Salinas San Antonio 6 
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